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This paper presents an empirical investigation into the perception of the 
impact of sensationalism. Sensationalism has become increasingly popular in Hong 
Kong and it is severely criticised by scholars and professional journalists. Since 
"sensational news" is condemned for bringing adverse effects to the news industry 
and the readers, it is worthwhile to examine its impact. 
Third-person effect hypothesis was used as the theoretical framework in this 
study. It assumes that people tended to estimate greater media impact on 
others than on themselves when they were exposed to a persuasive message from the 
media. Generally speaking, popular newspapers carry more "sensational news" 
while elite newspapers carry more "non-sensational news." "Sensational news" is 
defined as possessing the characteristics of emotion arousing，frequent use of large 
photographs, subjective language and big headlines as well as satisfying readers' 
curiosity. Since absolute objectivity is impossible to achieve，the present study 
refers to "objective news" as "non-sensational news." 
All previous third-person effect studies used media consumers as their 
subjects, but the subjects of this study were Hong Kong journalists. Using 
journalists as subjects gives rise to crucial consequences because if these 
news makers perceive that other people will be negatively influenced by "sensational 
news," they are aware that writing "sensational news" will bring adverse influence 
to readers. As a result, society will suffer and thejoumalists therefore advocate 
improvement. In addition, thejoumalists' perception affects their self-
perception of their professionalism, performance and sense of responsibility. 
Besides studying the impact of "sensational news" and "non-sensational 
news," this study compares the perception of popular newspaperjoumalists and that 
of elite newspaperjoumalists. The present research also examines whether the 
respondents' education standards and behavioural responses correlate positively with 
• their perceptions of media impact The professionalism, overall performance 
and sense of responsibility of Hong Kongjoumalists were evaluated, too. 
A survey was conducted between April 29 to May 6 1996 in Hong Kong 
and thejoumalists in Oriental Daily News，Apple Daily, Mim Pao, Hons. Kon^ 
Economic Times and Hons Kom Economic Journal were invited to be the 
respondents. One hundred and thirty-seven questionnaires were collected. The 
study found empirical support for the third-person effect as the effect was 
predominant when the journalists estimated the impact of "sensational news" and 
"non-sensational news." It was also found that the third-person effect of "sensational 
news" was greater than that of "non-sensational news." Education standard did not 
correlate positively with the third-person effect. Almost all the respondents 
supported improvement of the professional standard of the Hong Kong news 
industry, but there was only significant difference amongjoumalists at differentjob 
levels in relation to "sensational social news" and "non-sensational social news." 
»i: 
Popular newspaper journalists and elite newspaperjoumalists did not show 
significant difference in their estimation of news impact. In general, thejoumalists 
thought that the industry's professionalism, overall performance and sense of 
responsibility were acceptable, but elite newspaper journalists demonstrated a 
slightly higher dissatisfaction on these areas. 
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Chapter 1: Introduction 
Sensational news has become the centre of criticism in Hong Kong recently. 
* 
Sensational news carries subjective language, big headlines and colour photographs to 
� — � 
arouse readers' emotion (Becker, 1992). On the contrary, conventional journalism 
emphasises objectivity, accuracy, truthfulness and balance (Siebert, Peterson and 
Schramm 1963). While conventional journalism is widely accepted as the norm in 
Hong Kong, various communication scholars have pointed out that sensational news 
might bring adverse effects to society (He, 1994; Ho, 1995;Lam, 1995; Leung, 
1995il, 1995ii2; Pang, 1995; Sze, 1995i^, 1995ii4). Scholars and professional 
journalists criticised that sensational news has brought down the standard of 
journalism in Hong Kong (He, 1994; Ho, 1995; Lam, 1995; Leung, 1995; 1995ii; 
Pang, 1995; Sze, 1995i, 1995ii). Ho (1995) and Sze (1995i, 1995ii) pointed out that 
newspapers tend to sensationalise their stories with an aim to stimulate readers' 
emotions as they believe that sensational stories cater to the taste of readers and 
increase circulation. Moreover, Sparks (1988) noted that sensational news could harm 
the news industry itself. He suggested that sensational news already has lowered press 
standards and the news industry has become socially less responsible, i.e., newspapers 
do not function to improve society.� 
While sensational news has become more persuasive in Hong Kong during the 
past years, most Hong Kong journalists should be aware of the disadvantages of 
1 Leung (1995i) refers to the article that the author published in Hons 
Kons Economic Times on Tune 15 1995. 
^Leung (1995ii) refers to the article that the author published in Hons 
Kons Economic Times on Tune 22 1995. 
3 Sze (1995i) refers to the article that the author published in Sins Tao 
Dailvon March 25 1995. 
4 Sze (1995ii) refers to the article that the author published in HonsKons 
Economic Joumalon Tulv 14 1995. 
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sensational news. Previous studies have revealed that about 97 percent of Hong Kong 
journalists are university graduates and that many of them have acquired professional 
•. 
training in college (Chung, 1995). Because of the growing gap between what 
journalists apparently believe is goodjoumalism and how journalism is currently 
practised in Hong Kong, it is important to studyjoumalists' perception of the impact 
of "sensational news" on audiences or society. 
This study is based on the assumption that people, and thus journalists, tend to 
believe that others are more influenced by persuasive media messages than 
themselves. This phenomenon has been referred to in the communication literature as 
the "third-person effect" (Cohen, Mutz, Price and Gunther, 1988; Gunther, 1991， 
1995; Lasorsa, 1989; Mutz, 1989; Tiedge, Silverblatt, Havice and Rosenfeld, 1991; 
Willnat, 1996). According to the third-person effect hypothesis, individuals who are 
members of an audience that is exposed to a potentially persuasive communication 
will expect the message to have greater effects on others than on themselves. Thus, 
"the greatest impact of mediated messages will not be on "me" (the first person) or 
"you", (the second person), but on "them" ~ the third-persons" (Davison 1983, p. 3). 
Davison (1983) also maintained that these perceptions have an impact on behaviour, a 
relatively unexplored component of Davison's hypothesis (Perloff, 1993; Willnat, 
1996). He suggested that perceptions might influence attempts to censor media 
materials or unwillingness to participate in political discussions (Davison 1983，pp. 
124). 
While most of the above mentioned studies found support for the third-person 
effect hypothesis, many of them have been conducted among the general public and 




words, although people tend to overestimate the influence of mediated messages on 
other people, this perception generally has little behavioural consequences. To 
« 
Z improve upon previous empirical analyses of the third- person effect, this study 
::_�. 
proposes that third-person perceptions among journalists ~ who are often important 
opinion leaders in society ~ could have important social and political consequences 
because journalists are not only news consumers but also news producers. On the one 
hand, journalists are directly responsible for the news and are familiar with the daily 
news making process. On the other, journalists are media consumers because of their 
job and because they are members of the general public. Thus，whenjoumalists 
estimate the impact of sensational news, they should evaluate this impact from two 
different angles: the news maker and the news consumer. It is argued here, that the 
combined impact of these two perspectives about how news influences others will 
boost the third-person perception among journalists compared to members of the 
general public. 
While it would be preferable to compare the degree of the third-person effect 
between journalists and the general public, this study instead examines the differences 
in perception of media impact between elite and popular newspaper journalists 
because the consequences of the third-person effect can be detected more directly. 
Although the general public are exposed to media messages every day, they are 
passive media consumers. They can voice their opinions towards the media, but their 
action can only influence the industry gradually and indirectly. Journalists take a 
more active role because they are news makers. Their perception might lead to 
behavioural responses more quickly and directly. 
In this study, elite and popular newspaper journalists are compared because 
3 
〜， 
their perception differences are hints to the future development of the news industry. 
The perceptions of these two groups influence the news making style of each 
«. 
z 
other. Since popular newspapers use sensational news to attract the mass, journalists 
working in these newspapers have to produce emotional-arousing news intentionally 
(Sparks, 1988). The circulation of popular newspapers in Hong Kong is higher than 
elite newspapers last year (Survey Research Hong Kong, 1995) and this reinforces 
them to produce "sensational news" to secure circulation. Elite newspapers target at 
the rich and educated readers so theirjoumalists usually write non-sensational news 
or conventional news (Sparks, 1988). In addition, after thejoumalists have worked 
for their newspapers for some time, no matter whether it is an elite or popular 
newspaper, it is likely that they will be conditioned by their organisational goals. 
Popular newspaper journalists are expected to demonstrate a smaller overestimation 
of media impact and therefore find sensational news less harmful to society. It is 
assumed that they might continue to support their organisational goals. Since the 
circulation rate of popular newspapers is more encouraging, elite newspapers might 
have to deviate from conventional journalism order to compete with popular 
newspaperjoumalists. As a result, sensationalism will become more serious in the 
news industry. � 
Nevertheless, this study does not assume that Hong Kong journalists do not 
support conventional journalism. Since the professional standards accepted by the two 
types of journalists are similar, as previous studies have shown (Chan, Lee and Lee, 
1992; Chung, 1995), all journalists should have a tendency to support the norms of 
conventional journalism. It is therefore expected thatjoumaIists will perceive that 
conventional news stories will be less influential or harmful to others than sensational 
4 
V 
news stories. It is also expected that both popular and elite newspaper journalists 
should perceive that sensational news influences others more than themselves. 
•. 
/ 
However, elite journalists might be more inclined to overestimate the impact of , , 
~^一」 
sensational news because of their potentially stronger support for the principles of 
conventional journalism. 
Finally, this study not only examines the journalists' perception of the 
impact of sensational news, but also investigates whether the perception reflects the 
journalists' behavioural responses. If journalists perceive that others are more 
negatively influenced by sensational news, they are aware that they can affect the 
public adversely by writing sensational news. This probably affect their own self-
perception and they might find their profession less respectable. Thus, thejoumalists 
are also asked to give their own opinion on the professionalism of their industry and 
sense of responsibility of Hong Kong journalists. In addition. If the journalists 
estimate that sensational news is more influential on others than on themselves, 
readers and society will be more vulnerable to the harmful effects of sensational news 
than the journalists. It is expected that the journalists believe that the Hong Kong 
news industry needs to be improved. As a consequence, thejoumalists might change 
their writing behaviour and news making process. They might even adhere more 
closely to the conventions of professional journalism. Thus, joumalists are 
significant for testing the third-person effect because their perception have a 
consequence and they influence what people get from the mass media. It will also 





Chapter 2: Theoretical Framework and Literature Review 
Third-Person Effect Hypothesis 
« 
、为.Philip Davison (1983) proposed the third-person effect hypothesis which 
二— 1 
suggested that when people were exposed to a persuasive message from the mass 
media，they tended to estimate a greater media impact on others than on themselves. 
Generally speaking, this hypothesis predicts that people tend to over-estimate the 
influence of mass communication on others' attitudes and behaviour. 
The hypothesis is called third-person effect hypothesis because the greatest 
effect of media message is not on "me" (the first person) or "you" (the second person) 
but on "he" or "she" (the third person). According to Davison (1983), propagandists 
or persuasive communicators think that the third person is concerned about the 
attitudes and behaviour of other people. In order to manipulate the behaviour of the 
third person, the propagandists or persuasive communicators would pretend to 
persuade other people and influence the third person indirectly. 
Davison (1983) conducted four experiments to test the third-person effect. 
The first one was conducted with 33 graduate students who took a mass 
communication course at Columbia University in 1978. Two incidents, the New 
York State election and a strike, had taken place before Davison conducted the 
experiment. The strike had also caused three major New York city newspapers to 
close down. Respondents were asked to fill in a questionnaire about the election and 
the strike. Findings showed that about half of the interviewees perceived that the 
campaign theme of Governor Carey had a greater effect on others than on themselves. 
In the second experiment, 25 graduate students were asked how often their parents 
read to them when they were young children, when they were able to distinguish 
6 
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television commercials from program contents, and whether television commercials 
urged them to ask their parents to buy merchandise advertised on television. Results 
'. 
of the experiment confirmed the third-person hypothesis. Only 33 percent of the 
_,' j_ 
respondents said that television influenced them quite a lot in asking their parents to 
buy advertised products when they were children, but 68 percent of them thought 
that television had greater influence on other children in making them to buy 
advertised products. 
The third experiment was conducted during the primary campaigns prior to 
the 1980 presidential election. A group of 25 respondents were asked a number of 
questions regarding the upcoming election and the role of the media in it. Again, 
results of the experiment confirmed the third-person effect hypothesis. Davison asked 
the respondents how much effect the New Hampshire primary election had on their 
and others' personal voting intentions and on the political fortunes of the presidential 
candidates, Ronald Reagan and Jimmy Carter. None of them said that it would have 
quite a great influence on their own voting intentions. The experiment results 
supported the third-person effect. 
The fourth experiment followed the overall format of the third experiment, 
but it selected a different group of respondents. As Reagan was charged with 
pursuing a "hawkish" foreign policy, the researcher asked the respondents to evaluate 
the effect of the media on their own choices and the choices of other people. About 
twice as many respondents felt that other people would be more influenced by the 
media than themselves . 
All four experiments supported the third-person effect hypothesis, however, 
they lacked control variables. Other researchers conducted third-person effect 
7 
studies with control variables and more respondents. They used different stimuli to 
test the third-person effect in other areas such as defamatory news stories, 
«. 
pomography and television programs (Cohen, Mutz, Price and Gunther, 1988; 
Gunther, 1991,1995; Lasorsa, 1989; Mutz, 1989; Tiedge, Silverblatt, Havice and 
Rosenfeld, 1991) and their studies showed that the third-person effect was greater in 
certain conditions. 
Perloff (1993) provided a review and synthesis of third-person effect studies 
conducted between 1983 and 1992. He concluded that in all those studies, the 
individuals were found to perceive that media message exerted stronger impact on 
others than on themselves under certain conditions. First, if an individual finds that a 
media message does not benefit them personally, the third-person effect will emerge 
(Gunther and Mundy, 1993). However, if an individual perceives that a media 
message is beneficial to him or her, such as a Public Service Advertisement, the 
third-person effect will not emerge (Gunther and Thorson, 1992). Second, if an 
individual thinks that an issue is highly important, he or she perceives that media 
coverage about the issue has a stronger influence on others than on themselves (Mutz, 
1989). Also，if the individual is highly ego-involved in the message and perceives a 
source as negatively biased, the third-person effect arises. Third, when an individual 
perceives the source of a message as negatively-biased (Cohen et al., 1988; Gunther, 
1991) or when the individual attributes persuasive intent to the source (Gunther and 
Mundy, 1993), there is a greater discrepancy between perceived message effects on 
others and that on the self. Fourth, there is significant third-person effect among the 
better educated and the elderly (Tiedge et al., 1991). Finally, Perloff stated that 
some studies found that social distance correlated with the third-person effect 
8 
positively (Cohen et al., 1988; Cohen and Davis, 1991; Gunther, 1991), but not every 
scholar found a linear relationship between social distance and the third-person effect. 
«. 
Cohen et al. (1988) confirmed a linear relationship, but Cohen and Davis (1991) did 
not. Gunther (1991) did not report any statistical results of the linearity assumption. 
In addition, none of the researchers employed any perceptual measures of social 
distance. For instance, Cohen et al. (1988) proved that subjects perceived that news 
stories exerted a stronger impact on "other Stanford students" than on themselves and 
a stronger effect on "other Califomians" and a still larger impact on "public opinion at 
large." However, the investigator did not provide any evidence to show that subjects 
believed that "other Califomians ” was a broader category than "other Stanford 
students." 
Cohen, Mutz, Price and Gunther (1988) studied the third-person effect 
and libel law. The researchers designed an experiment to investigate the third-person 
effect in the context of false and defamatory newspapers reports. They randomly 
assigned 132 Standford undergraduates to four groups and each group read a different 
fictional article. One group read a libellous article from a negatively biased source 
while another group read a libellous article from a positively biased source. The third 
group read a libellous article from an unnamed source and the last group read a 
neutral article from an unnamed source. California supreme court Chief Justice Rose 
Bird, who was facing reconfirmation by general election, and Stanford's varsity 
football coach were the main characters of the news stories. One of the libellous story 
reported the misconduct of the Chief Justice while the neutral story merely stated that 
the Chief Justice would be attending an upcoming state bar conference. The other 
libellous story reported that the coach had provided financial favours for his athletes, 
9 
while the neutral story simply reported that the head coach would serve on a 
university committee to oversee the restoration and improvement of various campus 
« 
facilities. Subjects were asked to estimate how much the article influenced their 
opinion and how much the article affected the opinion of "other Stanford students，" 
"other Califomians" and "public opinion at large." Findings showed the respondents 
estimated that the news stories had a greater effect on others than on themselves. The 
researcher stated that although they could not definitely test whether the third-person 
effect was due to an overestimation of influence on others or an underestimation of 
influence on the self, the results of the study supported this argument to a certain 
extent. For the positively biased and unnamed sources, Stanford student respondents 
underestimated the actual influence of the news stories to themselves. For positively 
biased and negatively biased sources, the respondents demonstrated that they 
overestimated the effects of the positively biased and negatively biased news stories 
on others. In addition，the respondents estimated that the news stories had a greater 
third-person effect on "other Califomians" than "other Stanford students." Also, they 
estimated that the news stories had a greater third-person effect on "public opinion at 
large" than "other Califomians." Moreover, the positively biased source was 
perceived to be more personally convincing, but it was less effective than the 
negatively biased source in changing other people's opinion. 
Similar to Cohen, Mutz, Price and Gunther (1988)，Gunther(1991) 
conducted a study to test the third-person effect with libel news stories. Apart from 
testing source credibility, Gunther focused on the influence of social distance on the 
third-person effect and investigated the relationship between behavioural change and 
the third-person effect. He created a fictional story for the experiment and the Chief 
10 
‘’ 
of Police of a major midwestem city, who was in the last year of his term of office, 
volunteered to serve as the subject of the news story. The Chief of Police was an 
* . '• , 
,outspoken supporter of handgun control in the national advertisements. He was a 
二―� 
prominent figure and well-respected in society, but the fictional news story alleged 
that the Chief of Police had contradicted his own gun control position in his out-of-
state speeches. The number of respondents was not mentioned, but the experiments 
were conducted with students. The researcher randomly assigned subjects to one 
control group or one of the two treatment groups. Control group subjects answered 
opinion items about a number of public figures, with the Chief of Police's name 
embedded in the list and they were asked to rate every one of the public figures. The 
ratings for the police chief were used as a baseline measure of the existing opinion. 
Both of the two treatment group read the fictional story, but the researcher 
told one of the groups that the story was written by a reputable source, the New York 
Times. In the second treatment group, subjects were told that the story had appeared 
in a supermarket tabloid, the National Enquirer. The respondents were given a 19-
point scale to estimate how much the news story affected themselves, other students 
in the class, other University of Minnesota students and Minnesota residents in 
general. The investigator could therefore measure the relationship between the third-
person effect and the social levels. Then the researcher put the subjects into a 
position similar to that of jurors in a libel trial. Subjects were informed that the 
negative information was false and asked whether the police chief should sue and 
how much compensation he could get. Results confirmed the third-person effect as 
58 percent of the respondents perceived that the New York Times had more influence 
on other classmates and 66 percent perceived that the National Enquirer had more 
11 
•*. 
influence on other classmates. In addition, this study confirmed the credibility of a 
news source was crucial in affecting the opinion on the effects of defamatory news 
•. 
stories. The subjects responded that the New York Times story, i.e.，the trustworthy 
-�..J 
source, had a greater negative influence on them and others than the National 
Enquirer story. Regarding behavioural outcome, there was no significant 
relationship between the self-other discrepancy and the compensation awarded to the 
police chief. Gunther explained this did not mean that there was no positive 
correlation between the third-person effect and behavioural change because the 
sample size of the present research was too small. 
In a later study, Gunther (1995) concentrated on the relationship between 
the third-person perception and support for censorship of pornography. The study 
stated that there was a debate about pomography and its negative outcomes. For 
example, when people suggested that pomography might induce more cases of rapes 
and bring down the general moral standard, they clearly perceived the negative 
consequences of pomography. This provided a necessary condition for the third-
person effect to emerge. In this study, Gunther not only investigated the perception 
of media effect, but also the support of pomography restrictions. He conducted a 
nation-wide telephone survey with a sample size of 648 and a response rate of 46 
percent. The respondents were asked about the effect of X-rated films (i.e., 
pornographic) or magazines on their own moral values concerning sex and other 
people's moral values concerning sex. They also answered questions about the effect 
of pomography on their own attitudes toward the opposite sex, about the attitudes of 




Results confirmed the third-person effectas 61 percent of the respondents 
perceived that other people were more negatively affected by X-rated materials than 
•• 
themselves. Both males and females demonstrated perceptual bias, but males 
—_. i 
estimated less negative effects in general. Compared with Gunther's study in 1991， 
this study had a larger sample (N=648) and showed a significant relationship between 
the third-person effect and support for restriction on pornography • Females, religious 
people and those reporting no exposure to pomography favoured pornography 
regulation more. In addition, Gunther found that better educated individuals were 
more prone to the perceptual bias. 
Lasorsa (1989) used the television series "Amerika" to test the third-person 
hypothesis. "Amerika" was widely criticised because the program depicted life in the 
United States a decade after a bloodless take-over by the Soviet Union. It was feared 
that the series had negative effects on viewers. People were worried that the series 
would affect public opinion concerning such issues as the Soviet threat to the US 
support for the United Nations and the civilian preparedness for war. A telephone 
survey was conducted before and after the airing of "Amerika". Five hundred and 
twenty-three adults living in the area of Austin, Texas were randomly selected from 
the telephone directory to participate in the survey. The first-wave interviews were 
conducted from February 2 to 13, before the airing of "Amerika，" and the 
respondents were asked about their media habits, political opinions and 
demographics. Interviewers told the respondents they would call back in a few days 
or weeks. In the second wave, respondents were asked about more questions on 
demographics, media use, public opinions and specific questions about "Amerika". 
Results showed that31.4 percent of the respondents (N=144) perceived that 
13 
"Amerika" had no effect at all on themselves, but only 6.7 percent responded that they 
perceived that "Amerika" had no effect at all on others. In addition, the study also 
*. 
found that 31 percent of the respondents (N=144) perceived that "Amerika" had : 
substantial effects on others but not on the self and 51 percent responded that 
"Amerika" had substantial effects on both the self and others. Thirteen percent of the 
respondents perceived that "Amerika" had no substantial effect on both the self and 
others while five percent demonstrated a reverse third-person effect. 
Lasorsa (1989) also found that about 38 percent of the respondents who 
perceived themselves as politically knowledgeable exhibited the third-person effect 
while only 17 percent of those who perceived themselves as not politically 
knowledgeable exhibited the third-person effect. In addition, the researcher divided 
the respondents into two groups, high in education and low in education. About 36 
percent of those high in education exhibited the third-person effect and almost 27 
percent of those low in education exhibited the third-person effect. In sum, the 
results of Lasorsa (1989) not only supported the third-person effect, but also showed 
that educated respondents and those who perceived themselves as politically 
knowledgeable demonstrated a greater third-person effect. 
Mutz (1989) combined the third-person effect, the spiral of silence and 
issue salience to study the relationship between perceptions of media influence and 
the public expression of opinions. The study focused on attitudes toward the 
divestment of Stanford University's financial interests in South Africa. This issue was 
highly visible in the campus during the months preceding the study and people were 
very interested in it. Mutz conducted a telephone survey with 239 randomly selected 
respondents from the Stanford faculty, staff and students. The response rate 
14 
was as high as 73 percent. Respondents were asked about their opinion on the 
divestment issue and their perception of the public opinion within the Stanford 
4 
community. Two kinds of issues, obtrusive and unobtrusive issues related to the 
divestment, were chosen as the basis for the survey questions. Rioting in South 
Africa was the unobtrusive event because respondents could only get information 
from the media. A campus incident involving police and divestment protesters were 
the obtrusive issue because respondents could receive information via both media and 
interpersonal communication. People estimated that media reports had significantly 
greater influence on other members of the Stanford community than on themselves. 
Fifty percent of the respondents ascribed greater influence on others than on 
themselves for the South African riot and the campus incidents. Forty-one percent 
estimated that the influence was the same for themselves and others whereas nine 
percent demonstrated a reverse third-person effect Similar to the study conducted by 
Lasorsa (1989)，people who perceived themselves to be more knowledgeable showed 
greater third-person effect. The faculty and staff of the Stanford perceived that others 
were much more influenced by the media than themselves. The study also confirmed 
the spiral of silence hypothesis because the more the respondents perceived a trend 
towards greater support for their issue position, the more likely they were to express 
their opinions. 
Willnat (1996) used two theories, the third-person effect and the spiral of 
silence to analyse the impact of perceptions of others' opinions of others on political 
outspokenness in Hong Kong. This study was similar to that of Mutz (1989) as it 
examined the impact of the third-person effect on the political outspokenness of a 




the respondents' media exposure, political efficacy and other demographics 
characteristics. The controversial political issue was the dispute between Britain and 
*. 
China on the democratisation in Hong Kong before the change of sovereignty in 
z 
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1997. A survey was conducted between November 2 to November 11 1993. The 
subjects were randomly selected from the residential section of the Hong Kong 
telephone directory and 660 people were interviewed. 
Findings showed that the average respondents was about 35 years old，male 
(55 percent), with a moderate level of education and an average monthly income 
between HK$10,000 and HK$15,000. Most of the respondents (57 percent) were not 
voters. The respondents had little interest in politics since 60 percent of them 
confessed to be not very or not at all interested in the progress of the Sino-
British talks and only nine percent of them said that they were very interested. Only 
about 33 percent of the respondents estimated that media reports had a greater 
influence on other people in Hong Kong than on themselves. Only 15 percent 
thought they were more influenced themselves while 52 percent said the media 
reports had the same influence on others and themselves. The results found that 
education standard correlated positively with the third-person effect, but the third-
person effect did not increase significantly with the respondents' perceived issue 
importance. Most of the respondents said that they would not be willing to express 
their opinions on Governor Patten's political proposal regarding the democratisation 
in Hong Kong on a radio talk show, but only about 55 percent of the respondents 
would be unlikely or very unlikely to discuss about Governor Patten's reform 
proposal in a dinner party. This indicated that people were wary about exposing their 
own opinion in view of the change of sovereignty in 1997. Male respondents with 
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higher levels of education, income and interest in Sino-British talks were more 
willing to express their opinion publicly. The respondents who perceived a high 
«. '.". 
congruency between their own opinions and that of the majority in Hong Kong，were 
more willing to express their political viewpoints publicly than those who perceived a 
low opinion congruency. The study only detected a limited support for the 
assumption that media use influenced political outspokenness either directly or 
indirectly through the third-person effect In addition, the respondents who 
overestimated the impact of the media on other people and who were highly educated 
were more likely to perceive that there was a low congruency between their own 
opinion about Governor Patten's reform proposal and the opinion of the majority 
Hong Kong people. This indicated that there was a link between the third-person 
effect and the spiral of silence because people who were more educated and (or) who 
were concerned about Patten's reform proposal were more likely to perceive that the 
mass media had a greater impact on others, which in tum might change their 
perception of the distribution of public opinions and thus political outspokenness. 
Tiedge, Silverblatt, Havice and Rosenfeld (1991) conducted telephone 
surveys in two midwestera cities, Milwaukee and St Louis, to study the third-person 
effect. The researchers designed the surveys to study perceived behavioural effects, 
including buying behaviour, perceived cognitive processes and perceived distraction 
effects. In Milwaukee, 352 respondents were interviewed and the response rate was 
25 per cent. In St Louis, there were 219 respondents and the response rate was 44 
percent. During the interviews, the interviewers asked the respondents to evaluate 
the media effect on their and others' buying behaviour and whether they and others 
"(allowed) the mass media to do their thinking for them." They were also asked 
17 
whether "the mass media had distracted them and others from other activities which 
would be more suitable for them." A 5-point Likert-type scale was used to assess the 
«. 
impact of media effect. Results confirmed the third-person effect as about 88 percent 
of the respondents perceived that the media effect was generally greater on others 
than on themselves. The study also supported the assumption that education 
positively correlated with the third-person effect In addition, researchers observed a 
positive relationship between age and the third-person effect. This meant that older 
respondents judged themselves to be less influenced by the media. Moreover, the 
investigators found that the results did not differ significantly depending on whether 
they asked the respondents to estimate the first-person effect first or the third-person 
effect first 
Sensationalism 
Tannenbaum and Lynch (1960) quoted Danielson et al.'s definition of 
sensational news (1958) and the writers summarised the characteristics as arousing 
emotions and unwholesome emotional responses, providing thrills and fascination, 
shocking to our moral or aesthetic sensibilities, creating suspense and appealing to 
man's "insatiable appetite" to hear horror, crimes, disasters, sex scandal, etc.. It 
actually appeals to man's "insatiable appetite" to hear horrors, crimes, disasters and 
scandals (p. 382). 
Becker (1992) criticised "sensational" journalism as, 
(breaking) the press ascribed guidelines of ethical 
practice of attracting attention in order to sell more 
papers. In this process, journalism's audience - its 
"public” - is reconstructed as a mass, undifferentiated 
and irrational. The "sensational" occurs within 
journalistic discourses that are also bounded by cultural, 
historical and political practices that in tum position the 
ethical guidelines around different types of content... 
Yet, a component common to the various constructions 
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of the sensational is that attracting attention takes 
precedence over otherjoumalistic values, including 
accuracy, credibility and political or social significance 
(p. 133). 
‘ He further pointed out that the tabloid press often has a front page that 
/ 
, z ' ' . 
seems to work as a poster and to be dominated by photographs and headlines 
referring to a single story. According to Becker (1992)，the tabloid press uses 
dramatic photos and subjective language to intensify sensationalism in a news story. 
Becker (1992) also pointed out that the style of tabloid coverage 
underscored many of the new values of conventional journalism because tabloid often 
included portraits of the reporter and photographer, first-person headlines in present 
tense, use of quotation marks and heightened immediacy. 
Tichenor et al. (1970) suggested that sensational news had the following 
characteristics: it exaggerated the reality and concentrated on reporting part of the 
incident; the news stories carried subjective evaluation of the incident and reported 
something that was unrelated to the people concerned in the incident. 
According to Sparks (1988)，sensational news was more common in popular 
newspapers than elite newspapers. He pointed out that popular newspapers targeted 
at the general public while elite newspapers targeted at the rich and educated, Lee 
(1994) studied how news was socially constructed in popular newspapers and elite 
newspapers in Hong Kong. She conducted a content analysis of crime news and 
found that a popular newspaper. Oriental Daily News, tended to place more attention 
on serious and unusual crimes than an elite newspaper, Mim Pao ,and tend to arouse 
stronger sensational feelings. In addition, when reporting crime news. Oriental Daily 
News tended to use bigger headlines and more photographs than Mins Pao. The 
study confirms that sensational elements are more commonly found in popular 
newspapers than elite newspapers in Hong Kong. This finding also indicates that 
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different newspapers have different organisational tactics to cater for the taste of their 
readers. 
Sensational news is one of the strategies adopted to increase circulation of 
newspapers. According to Pang (1995) and Sze (1995ii), readers like to pry into 
others' privacy. In order to maximise their profits, the newspapers tend to satisfy the 
readers' curiosity. For instance, Leung (1995ii) cited a suicide story from Apple 
Daily as an example. The newspaper pictured the dead in blood and the headline 
stated that "The skull was crushed and cerebrum was on the ground while blood 
gushed onto the wall" (translated by writer). Sze (1995i) pointed out that a 
newspaper reported a case in which a primary school headmaster committed 
manslaughter and bumt the corpse, the newspaper presented the story with a large 
colour photograph of the corpse to satisfy readers' sensational needs. Therefore, 
readers may play an influential role to the way newspapers are run. In addition, a 
number of Hong Kong newspapers，such as Oriental Daily News and Mins Pao. are 
publicly listed and their business objectives are not only to report news to readers, 
but also to make money. 
According to the studies cited above, the present research defines 
sensational news as emotion arousing, frequent use of large photographs, subjective 
language and big headlines as well as satisfying readers' curiosity to hear horrors, 
crimes and scandals. In addition, popular newspapers tend to carry more sensational 
news stories than elite newspapers. 
Non-sensational News 
Peterson et al. (1963) stated that the criticism against the press in the 
twentieth century led to the rise of social responsibility theory of the press. He 
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pointed out that, in the twentieth century, the press is widely criticised because it 
often paid more attention to the superficial and sensational than to the significant in 
«. 
its coverage of current happenings, and its entertainment had often been lacking in 
substance (Peterson et al., 1963, p. 78). 
According to Peterson et al. (1963)，the press had six major tasks: (1) 
servicing the political system by providing information, discussion, and debate on 
public affairs; (2) enlightening the public so as to make it capable of self-governing; 
(3) safeguarding the rights of the individual by serving as a watchdog against the 
government; (4) servicing the economic system, primarily by bringing together the 
buyer and sellers of goods and services through the medium of advertising; (5) 
providing entertainment; (6) maintaining its own financial self-sufficiency so as to be 
free from the pressures of social interests (Peterson et al., 1963, p.74). 
In order to overcome the criticism of the press, Peterson et al. (1963) stated 
the requirements of press performance and suggested that the media should be 
acQurate and should separate news from commentaries. Reporters should seek "the 
whole truth" by presenting different sides of a story and should also identify all 
sources of news. This indeed suggested that balanced reporting was another goal of 
journalism and that the press is a forum for the exchange of comments and criticisms. 
However, he also noted that objectivity could never be achieved because journalists 
were confined by their personal background, self experience, personal feelings and 
organisational policies. 
Tuchman (1980) further demonstrated that objectivity only exists in an 
ivory tower. The writer conducted a qualitative research to study how reality was 
constructed by the news people. The writer pointed out that an issue or event must be 
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sociologically or psychologically pertinent to a reporter's view of the world before it 
is reported. She used the news coverage of the US Women Movement as an example 
«. 
because it was defined as peculiar by the public. The male editor was blind towards 
-‘ 2 
the movement According to Tuchman (1980)，power, politics and stratification are 
male concems and these are also conventional themes of front page stories. For 
instance, a reporter of a New York newspaper said that the movement was not the 
traditional view when covering the incident. The movement's members complained 
that male editors refused to take them seriously and news treatment was characterised 
by ridicule and ostracism. For example, the New York Times reported the 1965 
White House Conference on Equal Opportunity with ridicule. At the conference, a 
participant wondered if the law would stipulate that Playboy Clubs should hire male 
bunnies. The New York Times termed it as "bunny law." This suggested that the 
prevailing ideology could trivialise an important event and might distort the reality. 
McManus (1994) also stated that objectivity was impossible and reporters 
could only reach "mature subjectivity". Althoughjoumalists cannot report news 
"objectively，" they should make sure that the facts are accurate. The writer cited the 
framework provided by Westerstahl (1983) to definejoumalistic objectivity. 
Westerstahl suggested that news must be accurate. This means there should be little 
significant discrepancy between a reporter's account of an event and that of a 
disinterested observer (from the same culture) present together with the reporter. The 
reporters should check the facts with other sources or against available evidence. 
Also, they have to check the facts with the proper authority or against another source 
who knows the facts well. The names and positions of all sources must be given 




confidential. The reporters must supply adequate evidence for the conclusion they 
draw or imply. In addition, reporters must give relevant information in their stories, 
'. 
that is，they should give enough information to the viewers to discem what has 
.‘ ) " • • . — -
happened and all elements of the story are directly related to the theme. Moreover, 
the reporters should report opinions from different sides to create a balanced story. 
In order to present a neutral story, they must avoid giving valuejudgements. 
McManus (1994) summarised howjouraalists violate objectivity. 
Journalists inject their personal bias consciously or unconsciously in the news content 
and influence objectivity negatively. They may also violate objectivity in order to 
secure the interests of their media organisation, its parent corporation or major 
investors. Violations may harm or enhance the interest of other parties such as 
influential news sources, advertisers, politicians, societal elites and non-elites, 
depending on whether the self-interest of such groups coincides or confiicts with 
those associated with the media organisation. McManus also proposed that 
journalists violated objectivity to favour the self-interest of extemal societal elites 
such as mayors, city council members or top managers of real estates. 
McManus (1994) conducted a research to study how journalists violated the 
principle of objectivity. He used three television stations as subjects and studied 34 
cases. Secondary analyses were also conducted. Results showed that 40 percent of 
the stories followed the norms of journalistic objectivity and 60 percent failed to 
meet one or more objectivity requirements. The researcher found that in one case, a 
journalist violated objectivity because he had personal bias against the issue covered. 
In 20 cases, reporters violated objectivity to maximise viewership, with the aim to 
serve the self-interest of their media firms. In addition, four violations were done to 
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serve the interest of societal elites. In two cases, journalists broke the principles of 
objectivity because they committed human errors when reporting the story. For 
4 
instance, a reporter specialising in health issues overstated the cost of a new piece of 
medical machinery that destroyed kidney stones with sound waves. The secondary 
analyses showed that there were technical problems to make the story objective. For 
instance, the limited time for reporting a story might make it impossible for a 
reporter to include the background information of an event. 
In sum, Tuchman (1980) suggested that a reality was constructed by the 
journalists. News could be distorted when an issue did not compromise with the 
prevailing ideology in society. The event was not covered because it failed to fall 
into the news net. In addition, McManus (1994) demonstrated thatjoumalists were 
constrained to produce objective story because of a number of reasons such as 
personal bias and harm done to the self-interest of their media firms. Hence, this 
research assumes that it is impossible forjoumalists to reach objectivity and "non-
sensational news" is used to refer to "objective news" in general. 
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Chapter Three: Rationale and Hypotheses 
The subjects of all previous third-person effect studies (Cohen, Mutz, 
4 
, P r i c e and Gunther, 1988; Davison, 1983 ； Gunther and Thorson, 1992; Gunther, 
z . - -」：」 
1991,1995; Mutz, 1989; Lasorsa, 1989; Tiedge, Silverblatt, Havice and Rosenfeld, 
1990; Willnat, 1996) were media consumers such as newspapers readers or television 
viewers. These studies asked the readers or viewers to estimate the impact of media 
messages. It was assumed the respondents of the studies would give their estimation 
from the angle of media consumers. Results indicated that most media consumers 
perceived that media messages had stronger impact on others than on themselves. 
In this study, the subjects arejoumalists and this is innovative for third-
person effect study. The respondents have been selected from both popular and elite 
newspapers. It is assumed that they would overestimate the impact of "sensational 
news" and "non-sensational news". Unlike ordinary media consumers, the 
overestimation of the journalists denotes a more significant consequence. If they 
demonstrate the third-person effect in "sensational news" and "non-sensational news," 
it means they are aware that others are more easily affected by these kinds of news. 
In addition, if they perceive that "sensational news" brings greater negative impact to 
others than themselves, they also indirectly admit that they exert adverse influence on 
the public. It is also likely that ajoumalist who strongly supports conventional 
journalism finds the Hong Kongjoumalists less professional and assume less 
responsibility toward society. The journalist will probably be unsatisfied with the 
overall performance of the Hong Kong news industry, too. It is assumed if the 
journalists think that "sensational news" is undesirable, they will ask to improve the 
manner that newspapers make news. 
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It is presumed that thejoumalists will take two different standpoints, i.e., 
from the perspective of media consumers and from the perspective of media 
*. 
practitioners, when they estimate the impact of sensational news and "non-sensational 
_ / j 
news." From the standpoint of media practitioners, they perceive the impact of these 
two kinds of news according to their professional knowledge. In addition, since the 
journalists are also media consumers, the estimation of thejoumalists also reflects the 
perception of ordinary readers. 
Thejoumalists are different from ordinary readers because they are the ones 
who make news. They understand that in the news making process, there are many 
factors influencing how an incident is covered. Moreover, journalists know how an 
event can be distorted in the news making process. Chung (1995) showed that 97 
percent of the journalists had received post-secondary education and about 57 percent 
of them majored injoumalism or communication. They leamt in tertiary institutes 
about how to report news objectively, accurately, truthfully and with balance. The 
Chinese University of Hong Kong, for example, offers an undergraduate course on 
professional media ethics and all journalism majors are required to attend the course 
before graduation. Hence, they should perceive themselves to be more 
knowledgeable in news making than the readers. Thus, from the perspective of media 
practitioners, thejoumalists may estimate that news has greater influence on readers 
more than themselves. 
On the other hand, the journalists, like ordinary readers, are also news 
consumers. Previous third-person effect studies confirmed that readers or viewers 
perceived others as being more vulnerable to influence of media messages than 
themselves. The present study also expects the same results. 
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In addition. Hong Kong widely accepts conventional journalism as the norm 
and this is clearly demonstrated in the sensational news critics of the scholars and 
«. 
professionals (He, 1994; Ho, 1995; Lam, 1995; Leung, 1995i，1995ii; Pang, 1995; , / 
_: j_ 
Sze, 1995i, 1995ii). The guidelines of the H0n2 Kom Journalists Association also 
stresses the importance of objectivity, accuracy, truthfulness and balance. This study 
therefore assumes that mostjoumalists, including those without tertiary education, 
support conventional journalism. In general, it is expected that popular and elite 
newspaperjoumalists will have similar third-person effect estimates for the impact of 
non-sensational news. 
With better professional training, both popular newspaper joumalists and 
elite newspaperjoumalists are expected to understand that sensational news aims at 
arousing readers' emotion while non-sensational news targets at providing facts to the 
readers. Sensational news carries subjective evaluation whereas non-sensational news 
separate factual information from subjective commentary. Thus, it is also expected 
that both elite and popular newspaperjoumalists will assume a greater third-person 
effect for sensational news than for non-sensational news. 
The present study expects thejoumalists to estimate that "sensational 
news" is more influential than "non-sensational news." It is likely thatjoumalists 
demonstrate a third-person effect when they are asked to estimate the impact of 
"sensational news" on themselves and on others. This means that readers are 
vulnerable to the harmful effects of "sensational news." Hence, "sensational news" 
hampers the development of Hong Kong and the joumalists therefore tend to support 
the notion that the Hong Kong news industry needs improvement. It is expected that 
the greater the third-person effect thejoumalists demonstrate, the greater the support 
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for the improvement of Hong Kong news industry will be. 
Hypotheses 
K , ' 
, A c c o r d i n g to Davison (1983)，the third-person effect refers to the perception 
」：.i 
of communication effects: individuals perceive that persuasive communication exerts 
stronger effect on others than on the self and tend to exaggerate and overestimate the 
effects that mass media exert on public opinion. This suggests that people are prone 
to a perceptual bias which leads them to estimate that a message will have more 
influence on others than on themselves. Based on the literature review and rationale 
stated earlier, four hypotheses have been developed. 
Hypothesis 1: 
Journalists will estimate the impact of "sensational news" and "non-sensational 
news" to be greater on others than on themselves. 
The focus of this study is "sensational news" and the subjects arejoumalists. As a 
media practitioner, thejoumalists experience the news making process every day. 
They understand that when journalists make news, it is easy for them to violate the 
principles of objectivity and sometimes they even distort the reality (McManus, 
1994; Tuchman, 1980). Most of thejoumalists have to work according to the 
objectives of the news organisations (McManus, 1994). They know clearly that 
newspapers, especially popular newspapers may opt to arouse the readers' emotion by 
producing "sensational news." Thus, journalists perceives they are more 
knowledgeable in news making than the readers. When the journalists are asked to 
estimate the media impact of "sensational news" and "non-sensational news，" they 
perceive it from the angle of journalists. It is expected that they may estimate 
"sensational news" and "non-sensational news" to be more influential to others than 
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themselves. That is to say, this study aims at confirming the third-person effect. 
In addition, previous studies showed that the media consumers estimate 
4 
media messages to be more influential to others than to themselves (Cohen, • 」一 j 
Mutz, Price and Gunther, 1988; Gunther, 1991, 1995; Mutz, 1989; Lasorsa, 1989; 
•• 
Tiedge, Silverblatt, Havice and Rosenfeld, 1991; Willnat, 1996). Although the 
journalists are news makers, they also read newspapers. Thus, it is expected that they 
will demonstrate a third-person effect when they are asked to estimate the impact of 
"sensational news" and "non-sensational news." 
Hypothesis 2: 
The third-person effect will be greater for "sensational news" than for "non-
sensational news." 
Most Hong Kong newspapers are market-driven so making profit is one of 
the objectives of the newspapers. Sensationalism is one of the common tactics used 
by the popular newspapers to increase circulation because people are interested to 
know more about others' privacy. Journalists of market-driven newspapers have to 
work according to their organisational goals. In addition, "sensational news" carries 
more eye-catching elements, such as poster-like headlines and colour photographs to 
attract readers' attention. However, "non-sensational news" emphasises truthfulness, 
objectivity, accuracy and balanced reporting. "Sensational news" intends to heighten 
the readers' emotion whereas "non-sensational news" aims at presenting unbiased 
facts. The respondents are working journalists and most of them have received 
professional training. This study assumes that they understand the differences of 
"sensational news" and "non-sensational news." Thus, it is expected that both popular 
newspaper journalists and elite newspaper journalists perceive "sensational news" to 
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have a greater impact on others than "non-sensational news." 
Hypothesis 3: 
«. 
Journalist's estimation of the impact of news will correlate positively with their 
_ j 
education level. 
According to previous studies, stronger third-person effect is expected 
among the educated and those who perceive themselves as experts. For example, 
Tiedge, Silverblatt, Havice and Rosenfeld (1991) showed that respondents with better 
education saw others as being even more influenced than themselves. Similarly, 
Gunther (1995) and Willnat (1996) proved that the better educated were more prone 
to perceptual bias. The subjects of this study are journalists. As media practitioners, 
thejoumalists believe they are more knowledgeable in news making than an ordinary 
person. It is likely that they perceive themselves as experts of news making. Based 
on the previous studies, it is expected that the third-person effect of sensational news 
and non-sensational news correlates positively with education standard. 
Hypothesis 4: 
The third-person effect will correlate positively with the support for higher 
professional standards. 
Gunther (1995) confirmed that the third-person effect of pomography 
materials correlates with the support of pomography restrictions. "Sensational news" 
is accused of trivialising the important issues and discouraging people to discuss 
social and political issues. This study assumes that thejoumalists perceive 
themselves to be more knowledgeable in news making than the readers so they find 
themselves immune from the influence of "sensational news." The readers are more 
vulnerable to the harmful effects of "sensational news" than themselves. Thus, it is 
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i believed that the journalists should support the notion that the Hong Kong news 
I • • . 
industry needs improvement This support for improvement in the news industry is 
i 
I' , 
! hypothesised to correlate positively with the third-person effect. 






Chapter Four: Methodology 
Measurement and Procedures « 
The survey was conducted between April 29 and May 6, 1996. A pre-test 
was conducted ten days before the actual data collection. This study selects subjects 
from differentjob categories as proposed by the 1995 Manpower Survey Report. 
Mass Media Industry published by the Journalism Training Board of the Vocational 
Training Council. About five percent of the respondents of the present study should 
come from the managing category (such as Editor-in-Chief and Executive Editor) and 
33 percent of them should be in the supervisory category (such as Leader Writer and 
Sub-editor). Approximately 58 percent of the respondents should be in the 
production category (such as reporters and journalists). Members other than 
photojoumalists and reporter (such as translators, researchers, proof-readers and 
artists) were not interviewed. According to the report, there were 2,472 editorial and 
reporting personnel in the Hong Kong newspaper industry. In this study, 185 self-
administered questionnaires were given to co-ordinators of each newspaper by hand 
and they were asked to distribute the questionnaires to the journalists. Since all the 
subjects are working in Chinese newspapers, the questionnaire is written in Chinese. 
A tea-bag was attached to each questionnaire as a gesture of appreciation to the 
subjects for participating in the survey. One hundred and thirty-seven questionnaires 
were collected and the response rate reached 74 percent. 
The respondents were asked to give their opinions through 23 questions. 
The questions asked their opinion on the news impact of "sensational news" and 
"non-sensational news," the overall performance of the newspaper industry, the 
professional standard of Hong Kong journalists, the sense of responsibility, support 
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for improvement of the news industry, job satisfaction, working experience in the 
news industry, length of service in their present organisations and their demographics. 
4 
z r z The scales used in the questions about the professionalism of Hong Kong journalists 
_l 
was adapted from the questionnaire of Chung (1995). . 
The dependent variable of the third-person effect in this study is perceptual 
bias while the independent variable is "sensational news" and "non-sensational news." 
The third-person effect is measured by the estimation of the influence of "sensational 
news" and "non-sensational news" to the perception of the political future of Hong 
Kong and the stability of social order in Hong Kong. At the beginning of the 
questionnaire, there are eight questions to measure the third-person effect of 
"sensational news" and "non-sensational news." The respondents were asked whether 
"sensational news" influenced their perception and other people's perception of the 
political future of Hong Kong. Then the respondents were asked whether "non-
sensational news" influenced their perception and other people's perception of the 
political future. In addition, the respondents were asked whether "sensational news" 
influenced their perception and other people's perception of the stability of social 
order in Hong Kong. Then the respondents were asked whether "non-sensational 
news" influenced their perception and other people's perception of the stability of 
social order in Hong Kong. In these questions, they were given a 7-point scale: (a) 
great negative impact; (b) negative impact; (c) small negative impact; (d) no impact; 
(e) small positive impact; (f) positive impact; and (g) great positive impact. 
Immediately after the third-person effect question, the respondents were 
asked to give their opinions on the overall performance of the newspaper industry, the 
professional standard of Hong Kong journalists and the sense of responsibility of the 
33 
V, 
Hong Kongjoumalists. The questionnaire includes three questions on these three 
areas and a 6-point scale was used in these questions. The respondents' estimation of 
* 
the media impact of "sensational news" and "non-sensational news" is a factor 
� i 
influencing their evaluation of the overall performance of the newspaper industry, the 
professionalism ofHong Kongjoumalists and the sense of responsibility of the Hong 
Kongjoumalists. 
Thejoumalists were asked whether Hong Kong needs to improve the 
professional standard of journalists. In this question, the respondents were given a 6-
point scale: (a) very much support; (b) support; (c) average; (d) against; (e) very much 
against; and (f) don't know/ hard to say. Immediately after these questions, the 
respondents were asked how the professional standard ofjoumalists could be 
improved. Options such as "Set up a news council;" "Universities and colleges train 
more professionals;" "Universities and colleges put more stress on ethical training;" 
"Specify guidelines forjoumalists;" "Stop the price-cutting war of newspapers;" and 
"Educate the public the functions of newspapers" were given in this question. The 
respondents could also give their own suggestions for this question. 
Education is a control variable of this study because people with higher 
education see themselves as more knowledgeable so they tend to perceive that others 
as more influenced by the media. Age is another control variable because age 
influences how respondents estimate media effect on themselves and others. It is 
\ 
assumed that younger respondents are more sensitive towards the negative 
consequences of "sensational news" because young graduates, especially those who 
majored injoumalism or communication may find that writing "sensational news" 
conflicts with conventional journalism. Three questions which are about education 
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standard, major subjects in university or college and age are included in the 
questionnaire to measure the two variables, age and education. A 5-pomt scale is 
given in the question about education standard: (a) primary or below; (b) secondary;, 
(c) matriculated; (d) college gmduate; and (e) university gmduate. The question on 
the major subject in university or college is open-ended. 
Working experience in the newspaper industry is also a control variable 
because the longer the respondents are injoumalism, the more they know about the 
news making process and they will identify themselves as more knowledgeable about 
news than others. They also understand better that "sensational news" can stimulate 
readers' emotions and feelings. 
In addition, the respondents' organisation is another control variables 
because McManus (1994) suggested thatjoumalists violated objectivity to secure the 
interest of their media organisations and Ho (1995) and Sze (1995i, 1995 ii) criticised 
that newspapers produced sensational news to eam more profits. The present 
research assumes that respondents are conditioned by their organisational goals. The 
questionnaire includes three questions about the news organisations of the 
respondents, their working experience and their length of service in the present 
organisations. For the questions about the respondents' working experience in the 
industry and the length of service at the respondents' present organisations, a twelve-
point scale is given. The question about the respondents' organisations is open-ended. 
In addition, the questionnaire also includes demographics questions on 
sex,job title and sections which the respondents belongs to. 
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, / Subjects arejoumalists from two popular newspapers {Orwntal Daily News 
_ 2 
and ApvleDaily ) and three elite newspapers {MngPgo, Hon9Kon^Economic 
Journal ^ n T^nna Knn.9 Economic Times). 
‘ I n the current study, 58.4 percent of them are reporters and photojoumalists 
and 34.5 percent are joumalists of supervisory level. Only 4.5 percent of them are 
joumalists of executive level. These figures matches the findings of the 
report published by the Journalism Training Board of Vocational Training Council. 
About 51 percent of the respondents are working in the three elite newspapers while 
48.9 percent of the respondents are working in the two popular newspapers. 
Less than nine percent of the respondents have matriculation or below 
while 91.2 percent of them are university graduates or college graduates. This 
percentage almost matches the findings of Chung (1995) who found that only 3 
percent of Hong Kong joumalists were matriculated or below. 
Joumalists from different sections of the newspapers were selected. One-
third of them work under the sections of Hong Kong news, crime news, city news, 
main news and court news. Thirty-five percent of them are economic news or 
political news joumalists. Thirty-four percent of them belong to other sections such 
as international page, China page, technology page, special issue, supplement, etc. 
N 
Journalists from the entertainment page and horse racing page were not selected� 
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Descriptive Findings 
A question about the performance of the newspaper industry followed the 
n 
一 r media impact questions. Findings show that only 8.3 percent of the respondents were 
quite satisfied with the overall performance of the news industry. The findings 
indicate that 37.6 percent of them was quite dissatisfied with the performance of the 
industry and 48.1 percent of them graded the performance of the industry as 
"average."5 
Generally speaking, both popular newspaperjoumalists and elite newspaper 
journalists think that the overall performance of the newspaper industry is "average." 
However, a slightly greater number of elite newspaperjoumalists chose "quite 
dissatisfied" and "very dissatisfied" than popular newspaperjoumalists. Table 1 sums 
up the findings. 
Table 1: How satisfied are you with the overall performance of the newspaper 
industry? 
AU Popular Newspaper Elite Newspaper 
Journalists Journalists 
Quite Satisfied 8 ^ 14.7% ^ 
Average 48.1% 48.5% 47.7% 
Quite Dissatisfied 37.6% 32.4% 43.1% 
Very Dissatisfied 6.0% 4 M J ^ 
N 133 ^ 65 
A question has been designed to evaluate the professional standard of the 
Hong Kong journalists. Findings reveal that no respondent regards that the Hong 
5 As regards the overall performance of Hong Kong news industry, 
"average" means that the performance is acceptable. 
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Kong journalists as "very professional" and only 10.9 percent of the respondents 
graded the journalists as "quite professional." However, 30.2 percent of them chose 
"quite unprofessional" and 3.1 percent of them graded the joumalists as "very 
-、__. A 
unprofessional." Also, a majority (55.8 percent) of them indicated that the 
professional standard of the Hong Kongjoumalists as "average."^ 
Comparing popular newspaperjoumalists with elite newspapersjoumalists, 
the former group tend to think that the Hong Kongjoumalists are more professional 
than the latter group. More elite newspaperjoumalists than popular newspaper 
journalists tend to believe that Hong Kong journalists are unprofessional than popular 
newspaperjoumalists. Nevertheless, the majority of the two groups think that the 
professional standard of Hong Kong journalists is "average. “ Table 2 reports the 
findings in details. 
Table 2: On the whole, do you think the performance of Hong Kong journalists is 
professional? 
All Popular Newspaper Elite Newspaper 
Journalists Journalists 
Quite Professional 10.9% 16.2% 4.9% 
Average 55.8% 57.4% 54.1% 
Quite Unprofessional 30.2% 25.0% 36.1% 
Very Unprofessional 3.1% 1.4% 4£% 
V 
N 129 68 61 
In addition, the respondents were asked whether most Hong Kong 
journalists act responsibly towards society. Results showed that about 28 percent of 
6 As regards the professionalism of Hong Kong joumalists, "average"means 
that the professional standard of these journalists is acceptable. 
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the respondents thought that they were "very responsible" or "responsible.” In 
addition，this study found that a preponderant number of the respondents (54.2 
percent) thought thejoumalists' sense of responsibility was "average，" 7 whereas l7.2 
percent of them believed that Hong Kongjoumalists were "irresponsible." 
Table 3 shows that in general, both types of journalists evaluated the Hong 
Kong joumalists' sense of responsibility as "average." However, more popular 
newspaperjouraalists think that the Hong Kongjoumalists act responsibly towards 
society than elite newspaperjoumalists. A greater number of elite newspaper 
journalists graded the Hong Kongjoumalists as "quite irresponsible." 
Table 3: Do you think most Hong Kongjoumalists act responsibly towards society? 
All Popular Newspaper Elite Newspaper 
Journalists Journalists 
Very Responsible/ 27.8%. 36.5% 18.7% 
Quite Responsible 
Average 54.2% 50.8% 57.6% 
Quite Irresponsible 17.2% 11.1% 23.7% 
Very Irresponsible .8% 1-6% -
N m 63 ^ 
The questionnaire also includes a question about the job satisfaction of the 
respondents. The results showed that about one-third of them was "quite satisfied" 
with theirjob while 56.5 percent of the respondents chose "average" 8 for theirjob 
satisfaction. The number of respondents feeling quite or very dissatisfied with their 
7 As regards the sense of responsibility of Hong Kong journalists, 
"average" means that the sense of responsibility of these journalists is 
acceptable. 
8 As regards the job satisfaction of the respondents, "average" means that 
their level of job satisfaction is acceptable. 
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\ job was relatively small (9.9 percent). Elite newspaperjoumalists and popular 
newspaperjouraalists gave similar responses to this question. Table 4 summarises 
,/ 
tKe findings. 
Table 4: How satisfied are you with yourjob? 
All Popular Newspaper Elite Newspaper 
Journalists Journalists 
Very Satisfied/ 33.6% 31.4% 36% 
Quite Satisfied 
Average 56.5% 59.6% £ % 
Quite Dissatisfied 8.4% 7£% 9 M 
Very Dissatisfied 1.5% 1 ^ ^ 
N 131 ^ ^ 
In order to test whether the respondents supported that the professional 
standard ofHong Kongjoumalists had to be improved, the questionnaire included a 
question about the need for improvement of professional standard. None of the 
respondents chose "against" and "very much against." A great number of the 
respondents recommended improvement: 35.6 percent of them chose "very much 
support" and 58.5 percent selected "support." Just 5.9 percent of the respondents 
believed that the need was only "average". Thus, the results demonstrate clearly that 
almost all of them thought there was a strong need for improvement of the 
professional standard ofjdumalists. 
When the respondents were asked whether they supported improvement of 
the professional standard, elite newspaper journalists and popular newspaper 
journalists showed similar responses. Around 60 percent of each group supported for 
the improvement and a greater number of the respondents chose "very much support." 
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The respondents, who advocated improvement of the professional standard 
of Hong Kong journalists, had to suggest ways for improvement. More than 76 
« 
percent of the respondents suggested more than one way for improving the 
—�__ i 
professional standard. A majority of the respondents (82 percent) suggested that 
universities should train more professionals and put more stress on ethical training. 
Over half of them proposed to specify guidelines for the journalists and more than 45 
percent pointed out that educating the public about the functions of newspapers is also 
a means of improving the professional standard. A small number of journalists 
suggested that newspapers should provide more training and opportunities of further 
studies to their employees. Some respondents criticised that the owners of the 
newspapers put too much stress on profit-making. 
Findings of Other Statistical Tests -—Hypothesis 1 and Hypothesis 2 
According to the predictions of Hypothesis l,joumalists will estimate 
that the impact of "sensational news" and "non-sensational news" is greater on others 
than on themselves. Statistical results show that the respondents generally 
demonstrate a third-person effect for "sensational news" and "non-sensational news" 
and that the third-person effect of "sensational news" is greater than that of "non-
sensational news." 
As shown in Table 5，when the respondents were asked to estimate whether 
"non-sensational news" influenced their perception and other people's perception of 
the political future of Hong Kong^, about 43 percent demonstrated the third-person 
9 The question which asked the respondents about the impact of 
"sensational news" on the perception of Hong Kong political fu ture is 
termed as "sensational political news" hereafter. In addition, the question 
which asked the respondents to estimate the impact of "non-sensational 
news" on the perception of Hong Kong political future is termed as "non-
sensational political news" hereafter. 
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effect. When the respondents were asked to estimate whether "sensational news" 
. influenced their perception and other people's perception of the political future of 
/ 
； / 
Hong Kong, almost half of them demonstrated the third-person effect. � \ 
The respondents also demonstrated the third-person effect when estimating 
the impact of "non-sensational news" on their perception and other people's 
perception of the stability of social o r d e r . l � A s hown in Table 5，more than one-
third of the respondents demonstrated the third-person effect. In this survey, a 
majority (47.7 percent) of the respondents estimated that other people were more 
susceptible to the influence of "sensational news" than themselves. 
As expected, thejoumalists estimated that the impact of "sensational news" 
was greater on others than on themselves. The third-person effect is confirmed for 
"sensational news." For "non-sensational political news," about 43 percent of the 
respondents demonstrated the third-person effect while 48 percent of them 
demonstrated a neutral effect. Therefore, hypothesis 1 is partially confirmed. 
Apart from the third-person effect, the reverse third-person effect and the 
neutral effect, this study found two other groups of respondents. A relatively small 
number of them estimated that "non-sensational news" and "sensational news" had 
negative impact on themselves and positive impact on others, butnone of them 
demonstrated such an estimation in "sensational political news." Also, a minority 
estimated that "non-sensational news" and "sensational news" had positive impact on 
themselves and negative impact on others. 
10 The question which asked the respondents about the impact of 
"sensational news" on the perception of the stability of social order is 
termed as "sensational social news" hereafter. In addition, the question 
which asked the respondents to estimate the impact of "non-sensational 
news" on the perception of the stability of social order is termed as "non-
sensational social news" hereafter. 
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As predicted in Hypothesis 2，the third-person effect is greater for 
"sensational news" than for "non-sensational news." Table 5 shows that the third-
person effect of "sensational political news" almost reaches 50 percent while the 
third-person effect of "non-sensational political news" is 43.2 percent Similarly，the 
third-person effect of ” sensational social news" is 47.7 percent whereas the third-
person effect of "non-sensational social news" is only 33.1 percent. This clearly 
shows that the respondents demonstrated a greater third-person effect for "sensational 
news" than "non-sensational news." Thus, Hypothesis 2 is confirmed. 
Table 5: Estimation of Media Impact of "Non-sensational News" and "Sensational 
News". 
Estimation of Overestimate Under- Neutral Estimating Estimating Number of 
Media Impact/ the media estimate the (Same Negative Positive Respon-
Types of impact on media impact Effect on Impact on Impact on dents (N) 
News other people on others oneself and Oneself & Oneself & 
(Third (Reverse others) Positive Negative 
Person Third-Person Impact on Impact on 
Effect) Effect) Others Others 
Non- 43.2% 5.6% 48.0% 1.6% 1.6% 125 
sensational 
Political News 
Sensational 49.6% 3.1% 45.7% 0% 1.6% 129 
Political News 
Non- 33.1% 6.5% 58% .8% 1.6% 124 
sensational 
Social News 
Sensational 47.7% .7.0% 43.7% .8% .8% 128 
Social News 
Note: 1. The results of "non-sensational poUtical news" refer to the answers that the respondents gave when they estimated the 
impact of "non-sensational news" on their perception and others' perception of the political future of Hong Kong. The results of 
"sensational political news" refer to the answers that the respondents gave when they estimated the impact of "sensational news" 
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on their perception and othere' perception of the political future of Hong Kong. The results of "non-sensational social news" 
refer to the answere that the respondents gave when they estimated the impact of "non-sensational news" on their perception and 
othere, perception of the stability of social order in Hong Kong. The results of "sensational social news" refer to the answers that 
the respondents gave when they estimated the impact of "sensational news" on their perception and others' perception of the 
/ 
stability of social order in Hong Kong. Z 
二一 i 
Negative and Positive Third-Person Effect 
In this study, respondents were not only asked to estimate the third-person 
effect of "sensational news" and "non-sensational news，” they were also asked to 
estimate whether the effect was negative or positive. In the following paragraphs, 
"negative third-person effect" means that the estimation of media impact is greater on 
others than on oneself and the media will bring negative consequences to the receiver. 
"Positive third-person effect" means that the estimation of media impact is greater on 
others than on oneself and the media will bring positive consequences to the receiver. 
The findings reflects that most respondents, who estimated others to be 
more influenced by "sensational news" and "non-sensational news", believed that 
"sensational news" and "non-sensational news" had negative effects on other people. 
As shown in Table 6, 28 percent of the respondents who demonstrated the third-
person effect estimated that "non-sensational news" had negative impact on others' 
perception of the political future of Hong Kong than on themselves’ while only 
around 15 percent of the respondents estimated that it had more positive effect on 
others than themselves. A majority of the respondents who exhibited the third-
person effect (20.2 percent), perceived that "non-sensational news" had more negative 
s 
impact on the perception of the stability of social order on others than on themselves 
whereas 12.9 percent of them perceived that it had more positive impact on others 
than themselves. 
m 
A great number of the respondents (48 percent) estimated that "sensational 




Kong on others than on themselves and only 1.6 percent of them estimated it had 
I more positive impact on others than on themselves. Regarding the impact of 
/ 
: / 
"sensational news" on the perception of the stability of^ie social order of Hong 
Kong, all the respondents (47.7 percent), who demonstrated the third-person effect, 
estimated that "sensational news" had more negative impact on others than on 
themselves. 
Compared with the third-person effect for "non-sensational news," more 
respondents demonstrated that the third-person effect of "sensational news" had a 
negative impact. A majority of 48 percent of the respondents estimated that 
"sensational political news" had negative third-person effect, but only 28 percent of 
the respondents estimated that "non-sensational political news" had negative third-
person effect. All of the respondents perceived that sensational social news had 
negative third-person effect. Thus, the results shows that the respondents tended to 
estimate that sensational news brought greater negative effect to others than to 
themselves. 
Negative Reverse Third-Person Effect and Positive Reverse Third-Person Effect 
In the following paragraphs, "negative reverse third-person effect" means 
that the estimation of media impact is greater on oneself than on others and the media 
bring negative consequences to the receiver. "Positive reverse third-person effect" 
means that the estimation of media impact is greater on oneself than on others and the 
N 
media bring positive consequences to the receiver. 
Table 5 shows that the number of respondents who demonstrated the 
reverse third-person effect was small. As shown in Table 6’ among the respondents 
who demonstrated the reverse third-person effect in their perception of the political 
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future of Hong Kong, only 2.4 percent of them believed that the impact was negative 
and 3.2 percent of them said the impact was positive. For "sensational political 
news", 2.3 percent of the respondents perceived the impact as negative and only 0.8 
percent of them said it had a positive impact. 
Regarding "non-sensational social news," 4.8 percent of the respondents 
said that the impact was negative and 1.7 percent of them said the impact was 
positive. In addition, 5.5 per cent of the respondents, who demonstrated the reverse 
third-person effect in "sensational social news"，perceived the impact of as negative 
while 1.5 percent of them said the impact was positive. 
Table 6: Negative Third-Person Effect and Positive Third-Person Effect of 
"Sensational News" and "Non-sensational News". 
Media Third-Person Third-Person Reverse Reverse Other Media Number of 
I n f l u e n c e / E f f e c t Effect Third-Person Third-Person Impact Respondents 
Typesof (Negative- (Positive Effect Effect (N) 
News Impact) Impact) (Negative- (Positive 
Impact) Impact) 
Non-




















Findings for Hypothesis 3 
Hypothesis 3 predicted thatjoumalists' estimation of the impact of news 
,would correlate positively with their education level. T-tests were conducted to test 
—�_. j 
the mean differences for the third-person effect in relation to the education standard 
of the respondents. The data of the estimation of media impact was recoded for 
conducting the T-tests. Only the respondents who demonstrated the third-person 
effect, reverse third-person effect or neutral effect were included in the test. The 
respondents, who estimated that "sensational news" and "non-sensational news" had a 
negative impact on themselves and positive impact on others, were excluded from the 
test (3.2 percent). The respondents who estimated that "sensational news" and "non-
sensational news" had a positive effect on themselves and a negative effect on others, 
were also excluded (5.6 percent). 
In the survey, the respondents provided information of their education 
standard. In Hong Kong, only college students or university students can receive 
professional journalism or communication training, respondents without college or 
university education have a greater tendency to be less knowledgeable about the 
professional standard of journalism. Thus, the respondents were divided into two 
groups, matriculated or below and university or college graduates for conducting the 
T-tests and the results are reported in Table 7. 
These two groups of respondents do not differ significantly when they were 
asked to estimate the impact of "sensational news" and "non-sensational news" on 
themselves and other people. Hypothesis 3 is not supported. 
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Table 7: T-Test of the Estimation of News Impact and Education Standard of the 
Respondents (means shown). ^^ 
Education/ Matriculated College or Mean Number of Number of / Total Number 
Estimation or below University Difference Respondents Respondents ^ of 
of News Graduates with with Respondents 
Impact Matriculate University or 
Qualification College 
or below Qualification 
















Findings for Hypothesis 4 
Hypothesis 4 of this study predicted that the third-person effect would be 
positively correlated with the support for higher professional standard. Results of the 
study revealed that 35.6 percent of the respondents strongly advocated improvement 
of the standard of the journalism industry. A majority of them (58.5 percent) 
supported the improvement. Only 5.9 percent of them believed that there was only an 
"average" need for the improvement. There were only three groups of respondents in 
this ANOVA test, including those who depicted "very much support," "support" and 
"average" support to the improvement. An ANOVA test was conducted to test the 
• N 
mean differences of the support for improvement of Hong Kongjoumalists' 
standard among these different groups of respondents in relation to the estimation of 
11 For T-test of "non-sensational political news,”，the significance level is 
.63. For T-test of "sensational political news," the significance level is .06. 
For T-test of "non-sensational social news," the significance level is .59. For 
"sensational social news," the significance level is .2. 
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media impact. The data was recoded to include only the third-person effect, reverse � 
third-person effect and neutral effect in the test. The respondents, who estimated 
"sensational news" and "non-sensational news" had negative impact on themselves 
and positive impact on others, were excluded from the test. The respondents, who 
estimated that "sensational news" and "non-sensational news" had positive effect on 
themselves and negative effect on others, were also excluded. In total, only 8.8 
percent of the respondents were excluded. 
The mean differences of these three groups are only significant between 
"non-sensational social news" [F (2，119)=3.4, p<.05] and "sensational social 
news" DF (2, 124=5.3, p<.01)]. The mean differences of the support for 
improvement of Hong Kongjoumalists' standard does not differ significantly in 
relation to the impact of "non-sensational political news" [F (2, 119)=.99, p=.37] 
and "sensational political news" \F(2, 125)=.53, p=.59]. Since the ANOVA tests of 
the "non-sensational political news" and "sensational political news" are not 
significant. Hypothesis 4 is only partially supported. 
Differences Between Popular Newspaper Journalists and Elite Newspaper 
Journalists. 
In order to compare the differences betweenjoumalists of popular 
newspapers and those of elite newspapers, T-tests were conducted. Results show that 
there is no significant difference between elite newspaperjoumalists and popular 
newspaper journalists when they were asked to estimate the media impact of 
"sensational news" and "non-sensational news". As shown in Table 8，the findings 
clearly show that the mean difference between popular newspaperjoumalists and elite 
newspaperjoumalists is small in relation to all types of news being tested. 
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Table 8: T-Test of the Estimation of News Impact and Types of Newspapers the 
. Respondents are Working in (means shown). 12 
Typesof popuiar Elite Mean Number of Number of Total Number of 
News- , '^ 
papers/ Newspaper Newspaper Difference Popular Hite Respondents 
^U- ^ Journalists Journalists Newspaper Newspaper 
mation of 
• News Journalists Journalists 
Impact 
















Working Experience in Journalism 
This study assumes that the working experience in thejoumalism field 
influences the respondents' estimation of the media impact of "non-sensational news" 
and "sensational news." In order to test whether less experienced journalists' 
estimation differs significantly from more experienced journalists, ANOVA tests 
were conducted. Thejoumalists were divided into three groups. Journalists with less 
than 2 years working experience were put into one group (N=31). Journalists with 
less than 6 years experience belong to another group (N=51). Journalists with seven 
years and above were in the third group (N=55). Results of the ANOVA tests shows 
that these three groups da not vary greatly from each other in relation to "non-
sensational political news" [(F(2, 120) =.15, p=.86], "sensational political news" 
[F(2, 126) =.19, p=.83)], "non-sensational social news" DF(2, 120)=.38, p=.68] 
12 For T-test of "non-sensational political news," the significance level is 
.37. For T-test of "sensational political news," the significance level is .24. 
For T-test of "non-sensational social news," the significance level is .40. For 
"sensational social news," the significance level is .49. 
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and "sensational social news" [F(2, 125)=.67, p=.52]. Thus, the results of the 
ANOVA tests confirm that the estimation of the respondents with less experience and 
/ 
the estimation of those with more experience do not differ significantly. 
Length of Service in the Present Organisations 
The present study assumes thatjoumaIists are conditioned to their 
organisations' norms after working in their organisations for some time. The 
respondents were divided into three groups. Journalists who have worked in their 
present organisations for less than one year were put into one group (N=38). Those 
who have worked in their present organisations for one to two years were grouped 
together (N=57). Journalists, who have worked in the present organisations for 3 
to more than 20 years, were put under another group (N=42). The respondents were 
classified into such a way because nearly 70 percent of the respondents have only 
worked for their present organisations for less than 2 years. ANOVA tests were 
conducted to verify whether these three groups differ significantly from each other 
when they estimated the media impact of "sensational news" and "non-sensational 
news." Results reveal that the three groups of respondents did not differ from each 
other significantly when they were asked to estimate the impact of "sensational 
political news" [ F(2, 127)=1.1, p=.33] and "non-sensational political news" 
\F (2，121)=.25, p=.77]. Those three groups of respondents did not show a 
significant difference among each other in their media impact estimation of 
"sensational social news" [F (2’ 126)=.56, p=.57] and "non-sensational social 
news" \F (2, 121)=.2, p=.81] either. Thus, their length of service in the present 
organisations is not a strong predictor of the perception of media impact. 
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Job Levels 
In this study, the respondents were divided into threejob levels, technical 
level such as reporters and photojoumalists; supervisory level such as section editor 
and sub-editor; and executive level such as managing editor and deputy managing 
editor. People in differentjob levels have differentjob duties. According to the 1995 
Manvower Survey Report. Mass Media Industry, managing editor is responsible for 
deciding editorial policy, ensuring article conformity to the policy of the newspapers 
and allocating priority to different news items. A Section Editor has the 
responsibility of staff delegation, selection of materials for the newspapers and 
revision of materials, etc. Reporters and photojoumalists are responsible for 
reporting, taking pictures, getting information from various sources, etc. Journalists 
with higherjob level usually have longer working experience. ANOVA tests were 
conducted to test whether the estimates of these three groups of respondents differ 
significantly when they estimated the media impact of "sensational news" and "non-
sensational news." 
The findings show that the estimates of the three groups of journalists do 
not differ significantly in relation to the impact of "non-sensational political news" 
[F (2，118)=.53, p=.59] and "sensational political news" F(2,124)=.02, p=.98]. 
However, job level is a comparatively stronger predictor of the perception of media 
impact. The respondents were asked to estimate the impact of "non-sensational 
news" on the perception of stability of social order ("non-sensational social news"). 
Their estimates show significant difference p (2 , l 18)=3, p<. 10]. Their estimates 
were also significantly different from each other in respect of the impact of 
"sensational news" on the perception of stability of social order ("sensational social 
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news") [F (2，123)=4.2, p<.05]. Since the results of the ANOVA tests are 
significant in relation to the "non-sensational social news" and "sensational social 
< z 
news," the findings confirm that there is a tendency for the respondents with different 
_�_ j 
job levels to differ when they estimate the impact of social news. 
Age 
Age is one of the control variables of the study and the present study 
assumes that age influences the respondents' estimates of media impact. ANOVA 
tests were conducted to test whether different age groups had significant differences 
in the estimates of media impact. The respondents were divided into three groups: 
respondents aged 21 to 30 (N=79), respondents aged 31 to 35 years old (N=26) and 
respondents aged 36 to 60 or above (N=31). The respondents were divided in such 
a way because those, who are 21 to 30 years of age, were junior staff members while 
the other two groups were in more senior levels. Results reveal that the three groups 
of respondents did not exhibit significant differences when they estimated the media 
impact of "non-sensational political news" [F (2, 120)=1.7, p=.19], "sensational 
political news" [F (2, 126)=.07, p=.93], "non-sensational social news" [F(2, 
120)=2.2, p=.12)] and "sensational social news" [F (2，125)=2.1, p=.13]. 
Other Demographics 
Two T-tests were also conducted to study whether sex and university 
majors are strong predictors of media impact estimation. The findings indicate that 
N. 
female respondents' estimation is not s i g n i f i c a n t l y ^ ^ different from that of male 
respondents except when they estimated the media impact of "sensational social 
13 For T-test of "non-sensational political news," the significance level is 
•92. For T-test of "non-sensational social news," the significance level is .63 
For T-test of "sensational political news," the significance level is .19. 
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news" (p<.01). 
In addition, the respondents were divided into two categories, journalism or 
«. 
j communication majors and other majors, for the T-tests. However, the results shows 
that perception of media impact does not differ according to different majors in 
university.l4 
14 For T-test of "non-sensational political news," the significance level is 
•66. For T-test of "non-sensational social news," the significance level is 
.95. For T-test of "sensational political news," the significance level is .45. 
For "sensational soeiai news," the significance level is .67. 
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Chapter Six: Discussion 
Perception of Media Impact 
« . 
The percentages of the media estimation categories, including the third-
person effect, reverse third-person effect and the neutral effect in the present study is 
similar to the earlier study (Gunther, 1991; Mutz, 1989; Willnat, 1996). The third-
person effect is predominant in the study while the percentage of reverse third-person 
effect is small. A number of the respondents demonstrated the neutral effect in 
"sensational news" and "non-sensational news." 
Like the previous third-person effect studies (Cohen, Mutz, Price and 
Gunther, 1988; Gunther, 1991，1995; Lasorsa, 1989; Mutz, 1989, Tiedge, Silverblatt, 
Havice and Rosenfeld, 1991; Willnat, 1996)，the respondents of the present study 
perceived that other people were more prone to perceptual bias. The subjects of this 
study are joumalists and they are engaged in news making every day so it is likely 
that they perceive themselves as more knowledgeable in news making than others. 
Thus the subjects of this study tend to estimate that others are more influenced by 
"sensational news" and "non-sensational news." Although hypothesis 1 is partially 
supported, the third-person effect is still prominent in this study. 
The reverse third-person effect is not dominant in this study. Only a small 
number of the respondents estimated that they were more influenced by "sensational 
news" and "non-sensational news." The discrepancies between the third-person effect 
and the reverse third-person effect are great. The difference is about 40% in "non-
sensational political news," "sensational political news" and "sensational social news" 
while the percentage for "non-sensational social news" is about 27 percent. These 
findings can be explained by the academic training of the respondents. Over 90 
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percent of the respondents are university or college graduates. About half of them 
werejoumalism or communication majors so they were professionally trained. They 
,/ 
know that sensational tactics can stimulate the emotions of readers so they consider 
二一 2 -
themselves immune from the influence of sensationalism. Thus, very few of 
them reported the reverse third-person effect when they estimated the impact of 
"sensational news." In addition, all the respondents of these study arejoumalists so it 
is very likely that they perceive themselves as experts of news making. They 
understand that even thoughjoumalists aim at reporting news objectively, news 
making is constrained by many factors such as organisational goals, manpower 
resources and dominant ideology. 
Negative Third-person Effect 
The respondents perceived that others were more negatively affected by 
"sensational news" and "non-sensational news." The emergence of the negative third-
person effect in "sensational news" can be explained by the system of Hong Kong 
news industry. Although Hong Kong is now in a political transition period, its 
newspaper industry still operates under the system of social responsibility theory as 
suggested by Siebert, Peterson and Schramm (1963). Chan, Lee and Lee (1992) 
stated that Hong Kong enjoys the highest level of press freedom which is only second 
to Japan in Asia and partisan newspapers are allowed to exit in Hong Kong. A very 
high percentage of the respondents endorsed objective reporting (about 90 percent), 
in-depth analysis (about 90 percent), balanced reporting (69 percent) and overseeing 
the work of the government (85 percent). They also valued accuracy over timeliness 
to reporting (87 percent). 
The findings of Chung (1995) were also in line with what Chan, Lee and 
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Lee (1992) discovered. He found that nearly all Hong KongjoumaUsts believed that 
news organisation should report objectively，provide facts, inform the public quickly 
/ 
and function as a watchdog of the government The findings of these two previous 
2 
studies proved that most Hong Kong journalists supported conventional journalism 
which aimed at reaching the highest accuracy, objectivity, truthfulness and balance. 
"Sensational news," which is assumed to have an intention to arouse readers' attention 
and increase circulation (McManus, 1994), does not gain as much support as "non-
sensational news." Chung (1995) also showed that over 63 percent of the respondents 
were against sensational treatment of news. Therefore, when the respondents were 
asked to estimate the media impact of "sensational news" and "non-sensational news," 
they demonstrated a greater third-person effect on "sensational news" than "non-
sensational news." 
In this survey, the respondents not only estimated that "sensational news" 
brought greater negative impact on others, but they also perceived that "non-
sensational news" carried negative impact. The news making process can probably 
explain the findings. As the respondents made news, they practised self-censorship 
occasionally and portrayed the constructed reality according to the mainstream 
ideology (Chan, Lee and Lee, 1992; Chung, 1995). Even though thejouraalists try to 
make news according to the convention of professional journalism, it is impossible to 
reach absolute objectivity and report an absolute true picture of the reality (Tuchman, 
1980). A distorted reality can bring negative impact to the readers. Thus, the 
respondents also estimated that other people were more negatively influenced by 
"non-sensational news" than themselves. 
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Level ofEducation and the Estimation ofthe Media Impact 
Unlike previous studies (Gunther, 1995; Lasorsa, 1989; Mutz, 1989; 
Tiedge, Silverblatt, Havice and Rosenfeld, 1991; Willnat, 1996) which supported that 
the third-person correlates positively with the level of education, the present study 
does not prove that the estimation of media impact correlates positively with the 
respondents' education standard. The estimates of the respondents with matriculation 
or below did not differ significantly from those with college or university education. 
These findings can be expounded by the study's small sample size (N=12). Apart 
from the size of the sample, thejob level of the respondents can also explain the 
results. Among the respondents with matriculation or below, about one-third of them 
were in supervisory level. According to the 1995 Manpower Survey Report. Mass 
Media Impact, journalists at supervisory level were responsible for writing, 
consulting with the editor, commenting on the topics of current interests to keep the 
public informed and to stimulate or mould public opinion in accordance with the 
policies ofthe publication, assigningjobs to staff members, as well as selecting, 
checking, revising and arranging materials for publication, etc. Thus, journalists at 
supervisory level understand how such factors as organisation policy and 
availability of resources influence the news making process. Although these 
respondents have lower education standard, it is likely that their understanding of the 
media impact on readers can be enriched by theirjob duties. This narrows the gap 
between the university or college graduates and the matriculated respondents, so their 




Estimation of Media Impact and the Support for the Improvement of 
Professional Standard 
,C Since almost all the respondents advocated improvement of Hong Kong 
journalists' professional standard, the differences between the three groups of 
respondents^^ in relation to their support for improvement and their estimation of the 
media impact are small. Only the results of the ANOVA tests of the support for 
improvement in relation to "sensational social news" and "non-sensational news" are 
significant，while the results in relation to "sensational political news" and "non-
sensational political news" are insignificant. 
Such findings can be explained partly by the nature of the news used to test 
the respondents. Sensational social news is common in news industry nowadays. 
Hynds (1980) also pointed out that sensational events such as crimes, natural disasters 
and unusual events had been emphasised by many newspapers and that newspapers 
assumed readers were interested in these kinds of news. In Hong Kong, social news 
is more controversial than political news and many scholars and professional 
journalists criticised sensationalism in social news heavily (He, 1994; Ho, 1995; Lam, 
1995; Leung, 1995i, 1995ii; Pang, 1995; Sze, 1995i, 1995ii). However, it does not 
imply that sensationalism is absent in Hong Kong newspapers. It is likely because the 
level of political interest in Hong Kong is low (Willnat, 1996) that the discussion of 
sensationalism in political news is less severe. This study therefore confirms that 
Hong Kong journalists generally support for the improvement ofjoumalists' 
professional standard. However, it only verifies that the level of support of the three 
15 The three groups of respondents includes those who chose "very much 
support," "support" and "average" for the question about the improvement 
of professional standard. 
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groups differs from each other significantly in relation to "sensational social news" 
and "non-sensational social news". 
•. 
In this survey, most respondents proposed that universities should 
train more professionals and put more stress on ethical training. Over 50 percent of 
them also suggested to specify guidelines for thejoumalists to improve the 
professional standard. These findings can be explained by the multiple roles of the 
news media in Hong Kong. The newspapers' function of providing entertainment has 
become increasingly important in Hong Kong. A recent Hong Kong study indicated 
that the rise of infotainment was predominant as over 30 percent of the respondents 
supported that providing entertainment and amusement and catering for the popular 
taste is very important. Most of its respondents had read two infotainment magazines, 
NextMasazine and Eastweek Mamzine and watched infotainment television 
programmes such as H0n2 Kom Today and Focus in Focus (Chung, 1995). In 
addition，another magazine of similar nature. Surprise Weekly launched its first issue 
on May 17, 1996. Thus, the rising importance of infotainment might have put most 
Hong Kongjoumalists in an ethical dilemma. 
Similar to the findings of Weaver and Wilhoit(1986), most respondents of 
the study were interested in the ethical question. The majority of the respondents in 
the present study suggested that professional training and ethical education of 
universities could help to improve the professional standard of Hong Kong 
journalists. They were also in search of guidelines for news making. The "Code of 
Ethics" set by the Hons Kom Journalists Association is too general and too brief to 
provide guidelines for thejoumalists. There are only eleven statements in the 




journalist shall not lend himself/herself to the distortion or suppression of the truth 
. because of advertising or other consideration," but it did not explain what distortion 
,-, 
or suppress actually referred to. The H0n2 Kom Journalists Association can 一 ： 
probably help to strengthen the professional culture of the joumalists. 
Differences Between Popular Newspaper Journalists and Elite Newspaper 
Journalists 
The results of the T-tests show that there is no significant difference 
between elite newspaper joumalists and popular newspaper joumalists when 
they were asked to estimate the media impact of "sensational news" and "non-
sensational news." The education of thesejoumalists can explain the findings. The 
elite newspaper joumalists and the popular newspaperjoumalists received the similar 
kind ofjoumalism training. Universities or colleges generally support the 
conventions suggested by Peterson et al. (1963)，so mostjoumalists value accuracy， 
objectivity, truthfulness and balance. Chung (1995) showed that the number of Hong 
Kongjoumalists supporting the principles of conventional journalism such as 
accuracy and objectivity was as high as 99.2 percent. Thus, it seems that most Hong 
Kong joumalists share the same professional standard. 
Thejoumalists are assumed to work according to the organisations' goals, 
but they may not be conditioned by these goals. One of our subject newspapers, 
Avvle Daily, which launched its first issue in June, 1995. Thus, the newspaper has 
launched its first issue for less than one year when the survey was conducted. 
Almost thirty percent of the respondents are working in Apple Daily^ so most of these 
respondents have less than one year of service in their organisations. In addition, 
more than 41 percent of the respondents have only worked for their present 
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organisation for one or two years. It is likely that the respondents, especially those 
who worked in Apple Daily，have not yet been conditioned. Actually, these 
«. 
/ 
percentages are not surprising as job changing jobs is very common in Hong Kong. It 
二一 i' 
is likely that ajoumalist, who is working in a popular newspaper, has been an elite 
newspaperjoumalist. The journalists support the same kind of professionalism 
though they work in different types of newspapers. 
Self-perception ofthe Journalists 
In this study, the findings on the self-perception of thejoumalists are 
similar to a study conducted recently in Hong Kong. When the respondents were 
asked to evaluate theirjob satisfaction, the professional standard and the sense of 
responsibility of the Hong Kongjoumalists as well as the overall performance of the 
Hong Kong news industry, their responses were similar to that of the respondents of 
Chung (1995). Most of the respondents chose "average" when they evaluated their 
job satisfaction. The respondents of this study generally thought that the professional 
standard, and the sense of responsibility of Hong Kongjoumalists were "average" 
(over 54 percent). A majority of them (about 50 percent) said that the overall 
performance of the Hong Kong news industry is "average." Since hypothesis 1 is 
only partially supported, it is indeed not astonishing to yield these findings. 
The present research found that there was no significant difference between 
popular newspaperjoumalists and elite newspaperjoumalists in relation to the 
estimation of the impact of "sensational news" and "non-sensational news，" but the 
findings about the self-perception of thejoumalists presented moderate differences 
between these two groups of journalists. As mentioned, since about 70 percent of the 
respondents have worked for their present organisations for less than two years, they 
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have not yet been conditioned by their organisation goals. However, these moderate 
. differences cannot strongly prove that thejoumalists were influenced by their daily 
<" 
work. , 
A moderately greater number of elite newspaperjoumalists felt quite 
dissatisfied with the overall performance of the newspaper industry and the 
professional standard of the Hong Kong joumalists. This can be expounded by the 
news tactics generally used by the two groups of joumalists. It is assumed that elite 
newspapers rely more on objectivity, accuracy, truthfulness and balance to attract 
readers sojoumalists of this kind of newspaper are writing more "non-sensational 
news." As they are engaged in making "non-sensational news" every day, it is likely 
that they find it unacceptable to produce sensational news in newspapers. Thus, it is 
not surprising that more elite newspaperjoumalists thought that the Hong Kong 
joumalists were unprofessional and acted irresponsibly toward society. 
A greater number of popular newspaper joumalists thought that Hong Kong 
joumalists acted more responsibly towards society than elite newspaper journalists. It 
is likely that people tend tojustify their own way of handling a controversial issue. It 
is also probable that popular newspaper joumalists believed that they have tried to 
minimise the negative effects of "sensational news" though they have to follow the 
style of their organisations. 
In addition, since the evaluation of elite newspaperjoumalists are only 
moderately different from that of popular newspaper journalists', their responses 
towards the support of improvement are similar. Most of the joumalists (about 94%) 




When the respondents were asked how satisfied they were with their job is， 
most of them chose "average." There is not much difference between the popular 
newspaper journalists and elite newspaperjoumalists. This can be explained by the 
_  2 
factors influencingjob satisfaction. Job satisfaction is not solely determined by the 
nature ofjobs and factors such as salary, fringe benefits, promotion opportunities, 
working environment also play a crucial part. 
Length of Service in the Present Organisations 
This study assumes that the longer a respondent work for an organisation, 
the greater the possibility that he or she will be conditioned by the organisations' 
goals. The results show that the length of service in the present organisations does 
not differ from each other significantly when the media impact of "sensational 
news" and "non-sensational news" are estimated. As mentioned earlier, almost 70 
percent of the respondents have worked for their organisations for less than two years. 
Thus, the respondents may work according to their organisations' goals, but they 
have not been conditioned by the organisations' objectives yet. 
Other Demographics 
Similar to the findings of (Weaver and Wilhoit, 1986), organisation status 
is more predictive to professional value than other demographic factors such as age, 
gender, education and university major subjects. 
Demographic factors, including age, university major and working 
experience ofjoumalism does not influence the estimation of the media impact much. 
Male and female respondents showed significant difference between each other when 
they estimated the impact of "sensational social news." This can again be explained 
by the nature of "sensational social news." As mentioned earlier, this kind of news is 
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controversial in Hong Kong so it can be a relatively stronger predictor to the 
estimation of media impact. 
«. 
However, job levels had significant influence on the estimation of media 
.Z . ~^  :_ i 
impact. The 1995 Manvower Survey Report, Mass Media Industry stated that 
journalists at the executive or managing level are responsible for deciding editorial 
policy and attitude of the publication on various issues, ensuring that articles conform 
to the policy in different news items and, besides taking care of the general 
administration of the editorial department. The job duties of the journalists at the 
supervisory level are somehow similar to those at the executive level. The journalists 
at both levels are involved in controlling the editorial policy to some extent, but those 
at supervisory level have to take up routinejobs such as allocating resources, 
selecting stories, etc. Reporters and photojoumalists are at technical level. They 
are responsible for more operational duties such as reporting information of interests 
to the public, analysing news releases, interviewing people, attending public 
functions, visiting scenes of accidents, obtaining information from all relevant 
sources, taking photographs, etc. Since the job natures of the journalists are 
different, it is assumed that their views on media impact may vary. 
Although the reporters and photojoumalists acquire the understanding of 
news making process through their daily work, thejoumalists at supervisory level 
take up more planning and controlling responsibilities and it is likely that they have 
more in-depth understanding of the operation of the organisations. Journalists at 
executive level are responsible for deciding the editorial policy and overall planning 
of the organisations so they know exactly the goals of their organisations. Therefore, 




sensational news", they had different perception. � 
In this survey, there is a greater tendency for the respondents at differentjob 
•. 
levels to demonstrate significant different estimation on s9cial news. Again, this can 
j 
be expounded by the fact that social news is widely criticised as being sensational and 
the low level of political interest suggested by Willnat (1996). Thus, sensationalism 
in political news is a less controversial topic and the estimation of media impact 
differs less among different groups of respondents. 
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Chapter Seven: Conclusion 
This third-person effect study uses journalists as the subjects and it planned 
< 
to find out whether they believed "sensational news" had a negative impact on others 
than themselves and correlated with their support for improving the news industry. It 
was also designed to examine the self-perception of thejoumalists, i.e.. whether they 
were satisfied with the overall performance of the newspaper industry, their 
professional standard and sense of responsibility towards society. 
The results of the study show that the third-person effect is predominant in 
thejoumalists' estimation of "sensational news" and "non-sensational news." It is 
also confirmed that the third-person effect of "sensational news" is greater than "non-
sensational news." The respondents also perceived that "sensational news" and "non-
sensational news" had a greater negative impact on others than themselves. This 
indicates that thejoumalists fmd themselves bringing adverse effect to the readers. 
Most of thejoumalists supported that the Hong Kong news industry needed 
to be improved. A majority of the respondents suggested that universities should 
train more professionals and put more stress on ethical training. Half of the 
respondents proposed to specify guidelines for thejoumalists to improve the 
professional standard. The ANOVA tests show that thejoumalists only differ from 
each other significantly in relation to "non-sensational social news" and "sensational 
social news." Since most of the respondents gave behavioural responses, the findings 
denoted that the third-person effect had behavioural consequences. 
In general, the respondents thought that the professional standard, the sense 
of responsibility of the Hong Kong journalists as well as the overall performance of 
the Hong Kong news industry were acceptable. This indicates that they believe there 
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is room for improvement. The respondents' support for improvement corresponds 
with their perception of the impact of "sensational news" and "non-sensational news" 
to a certain extent. Since the respondents perceived that other people were more 
negatively affected by "sensational news” and "non-sensational news," they tended to 
support the improvement of the news industry so that the development of society 
would not be hindered. 
There was no significant difference between elite newspaperjoumalists and 
popular newspaper journalists. They did not show significant differences when they 
estimated the impact of "sensational news" and "non-sensational news." When they 
were asked to evaluate the overall performance of the newspaper industry, the 
professional standard and the sense of responsibility of Hong Kong journalists, elite 
newspaperjoumalists showed moderately higher dissatisfaction. 
Because of the small sample size, this study found that the third-person 
effect did not correlate positively with the standard of education. 
Working experience and length of service in the present organisations are 
not strong predictors for the estimation of media impact. Demographics factors 
exceptjob levels are not strong predictor of the estimation of media impact. The 
study discovered that the respondents with differentjob duties had significant 
different estimation in relation to "sensational social news" and "non-sensational 
news." It is likely that job duties would influence thejoumalists' perception of media 
impact, thus bringing about greater differences. 
The present study can be improved by enlarging the sample size to 
study more accurately the correlation between the education level and the estimation 
of media impact. In addition, future studies can focus more on the conditioning of 
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elite newspaperjoumalists and popular newspaperjoumalists so that the influence of 
organisation goals on the perception of media impact can be further investigated. 
«. 
Since this research studies solely thejoumalists' perception of "sensational news" and 
_. J 
"non-sensational news"，so future research can have a more in-depth examination of 
the readers' perception and of whether they conceive "sensational news" as a 
kind of trustworthy information. Then, the impact of "sensational news" on readers 
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Appendix I- Page 1 
Date: No: 
• News Impar t Questionnaire 
I am Carol W a n , a graduate student of the Chinese University of Hong Kong. 
I am conducting a research on Hong Kong mass media and I would like you to till 
in this questionnaire for me. Your answers will only be used for academic purpose 
and all the information will be kept confidential and anonymous. (If youhave any 
questions, please feel free to contact me {7512-1872 Paytime] or 2858-6472 
HEvening]}). I would be most grateful if you could fill in the questionnaire as soon 
二|*=11二1***************料***料料*******料******************术** 
In the following, we are going to ask you some questions on the impact of news on 
political and social conditions in Hong Kong and we are pnmanly interested in 
sensationalism. Before answering the questions, I would like to explain that in this 
questionnaire. In terms of the selection of subiects and style of reporting, 
"^.pne^ntional news" is emotive to the readers and it often uses sub]ective language, 
? ^ . s big headlines and colour photographs, etc. "Non-sensational news j e f ^ 
"obiective news", but since reaching absolute obiectivitv is impossible，we use the 





1 Does "sensational news" in newspapers influence your 
perception of the political future of Hong Kong? Does it 
have a: 
----great negative impact 
——negative impact 
-—small negative impact 
——no impact 
----small positive impact 
——positive impact 
——great positive impact 
Bv "negative impact", we mean the news gives you an 
impression that the Uon^ Kong political conditions is 
turning worse. Bv "positive impact", we mean the news 
gives vou an impression that the Hong Kong pohtical 
conditions is turning better. 
2 Does "sensational news" in newspapers influence gth|I 
people's perception of th^oli t ical future of Hong Kong? 
Does it have a: 
----great negative impact 
——negative impact 
----small negative impact 
——no impact 
——small positive impact 
—pos i t ive impact 
� 
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____ great positive impact 
3 ^ ^ 2 2 ^ S ^ ; : : K S = ; s 
it have a: 
----great negative impact 
negative impact 
----small negative impact 
— n o impact 
----small positive impact 
positive impact 
___- great positive impact 
i S S i s a s ^ - s K s r 
Kong? Does it have a: 
-—grea t negative impact 
negative impact 
—-smal l negative impact 
— n o impact 
_--_ small positive impact 
----positive impact 
----great positive impact 
5. Does : i ^ ^ f ^ S K L ^ S & ^ 
^ S J | S S a ^ S W i 5 ^ ^ ^ ^ ^ ^ ^ 
safety, etc. ) Does it have a: 
I 
.—_ great negative impact 
tiegative impact 
-—smal l negative impact 
— n o impact 
----small positive impact 
positive impact 
„— great positive impact 
6 ^ ^ ^ g ^ S S S S S 
Kong? Does it have a: 
V. 
. \ 
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——great negative impact 
——negative impact 
——small negative impact 
——no impact 
——small positive impact 
——positive impact 
——great positive impact 
7. Does "non-sensational news" in newspapers influence 
vour perception of the stability of social order in Hong 
Kong? Does it have a: 
——great negative impact 
——negative impact 
----small negative impact 
——no impact 
——small positive impact 
——positive impact 
——great positive impact 
8 Does "non-sensational news" in newspapers influence 
other people's perception of the stability of social order in 
Hong Kong? Does it have a: 
----great negative impact 
——negative impact 
----small negative impact 
——no impact 
----small positive impact 
—posi t ive impact 
——great positive impact 
9. How satisfied are you with the nve.mU performance of 





— V e r y dissatisfied 
----Don't know/ Hard to say 
10. On the whole, do you think the performance of Hong 
Kongjoumalists is professional? 
, • .\ 
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——Don't know/ Hard to say 
11. Do you think most Hong Kong journalists acjt 






----Don't know/ Hard to say 
12. Does Hong Kong need to improve the professional 
standard of ioumalists? 




——Very much against 
---_ Don't know/ Hard to say 
( I fyour answer is "support" or "verymuch support," 
please answer No. 13, otherwise jump to No. 14.) 
13. How can we improve the professional standard of 
ioumalists? (You can select more than one answers.) 
——Set up a news council 
----Universities and colleges train more professionals 
----Universities and colleges put more stress on ethical 
training 
——Specify guidelines forjoumalists 
——Stop the price-cutting war of newspapers 
_„_ Educate the public the functions of newspapers 
——Others (Please specify: ； ) 
14. How satisfied are you with yourjob? 
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——Don't know/ Hard to say • 
15. How many years have you worked in the newspaper 
industry? 









——17-18 years "  
——18-19 years 
——Over 20 years 
16. How many years have you worked at vour present 
organisations? 








一 _ _ _ 15-16 years 
——17-18 years 
——18-19 years 
——Over 20 years 











18. Which page/section do you belong to? 
19. What is your job title? ‘ 
——Reporter 
----Senior/Principal/ Chief Reporter 
——Team/Beat Leader 
——News/city/assignment editor or Deputy 
——Copy Editor/ Sub-editor 
——Section Head/ Editor 
——Executive/Managing Editor 
——Chief editor 
——Others (please specify: ) 
20. What is your education level ？ � 





(If you are a college graduate or university graduate, 
please answer No. 21, otherwise please jump to No. 22.) 
21. What wa5 vour undergraduate major? 










„ „ 56-60 





• — over 60 
23 . S ^ : 一M a l e 一Female 
T h a n k - v � u c h f o r ” t i m e a n d ^ ^ ^ ^ « i ^ ^ i « « ™ 
^pH ronfidential, 
z _ 
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‘ 新聞效應問卷調查 
日期：一九九六年 月 日 編號： 
您好，我是中文大學研究生C a r o l W a n。我現時正在進行一項關於媒介的研 
究，希望您可撥少許時間填寫這份問卷，而您所提供的資料只會用作學術用 





聞」（S e n s a t i o n a l N e w s )，其實是指無論所選題材或所用手法都可激發讀者 
情緒，同時行文用字主觀、使用大標題及大彩照報導的新聞。至於「非感觀新 
聞」（Non-sensa t iona lNews )，則是指「客觀新聞」。不過，由於新聞很難 
達到絕對客觀’因此本間卷會以「非感觀新聞」的字限代『 
1. 「感觀新聞」（SensationalNews ) 有沒有影響您對香港政治前景 [ ^ 7 
的看法？「感觀新聞」對您的看法有• ^^T" 
only 
•很大負面影響 :^^ 負面影饗 0輕微負面影響 0沒有影饗 





• 很 大 負 面 _ 。負面影響。輕微負面影響 。沒有影饗 
•輕瓶面影響 • 正 面 體 0很旭面影響 
3.報章上的「非感觀新聞」(Non-sensationalNews )有沒有影響您 
對香港政治前景的看法？「非感觀新聞」^/忽的看法有: 
0很大負面—’’ ^3負面影饗 •輕微負面影饗 13沒有影饗 
•輕瓶面影響 •正面影響 •很大正面影饗 
Appendix II - Page 2 
•. 
/ . 
‘報章上的「非感觀新聞，有沒有影響其他人對香港政治前景的看 f ^ 7 7 1 
法？厂非感觀新聞」對這些人的看法^7~" i ^ 
• on|X 
•很大負面影饗 0負面影響 0輕微負面影響 0沒有影響 
o輕微正面影響 •正面影饗 •很大正面影響 
5.報章上的「感觀新聞」有沒有影饗@對針_會秩序的理解？(社會秩 
序是指罪案、治安等問題。）「感觀新聞」對您的看法#^ 
。很大負面影響 。負面影響。輕微負面影饗 。沒有影饗 
o輕微正面影饗 •正面影饗 •很大正面影響 
6.報章上的「感觀新聞」有沒有影響其他人對社會秩序的理解？「感 
觀新聞」對這些人的看法有: 
^？很大負面影響 •負面影響。輕微負面影響 。沒有影響 
•輕微正面影饗 •正面影饗 o很大正面影響 
7.報章上的「非感觀新聞」有沒有影響鸾對社會秩序的理解？「非威 
觀新聞」對您的看法有： 一 
•很大負面影響 •負面影饗 0輕微負面影響 0沒有影響 
o輕微正面影饗 •正面影響 •很大正面影饗 
8.報章上的「非感觀新聞」有沒有影響其他人對社會秩序的理解？「非 
感觀新聞」對這些人的看法有： 
•很大負面影響 0負面影響 0輕微負面影響 0沒有影饗 
•輕微正面影饗 0正面影饗 0很大正面影響 
9.整體來說，您是否滿意報業的表現？ 





Appendix II - Page 3 
* 
z ‘ 
. / • 
,' I 1 
<,' * For 
10.整^來說，您覺得香港記者的工作表現是否11? ^ 
usc 
•非常專業 0頗專業 口普通 •不專業 ^ 
•非常不專業,^3不知道/很難說 
1 1 .您覺得香港記者有否 ^ & 4 ^ 2 ^ ? 
•非常負責任 0頗負責任 0 普 通 0 不 負 責 任 
•非常不負責任 a不知道/很難說 
12.您是否讚成香港記者有需要提高專業水平？. 
口非常讚成 口讚成 0—般 :^^ 反對 
•非常反對 。不知道/很難說 
(如讚成請續答第13題，如不讚成請跳答第14題。） 
1 3 .您認爲怎樣才可以 1 5 £ ^ 1 1 2 ! ^ 5 ? (可選擇多於一項） 







1 4 .您對您的工作是否 _ ? 
0非常滿意 o f f i f f i s o ^ 5 i om^-mm 
•非常不滿意 • ^ W i m m 
15. /_報界工作了多久？ 
•少於 1年 • 1-2年 0 3-4年 0 5-6 J 
n l f ^ 0 9-1。年 0 11-12年 0 13-14年 
• S l f ^ a i 7 - 1 8； • 19-20^ ^3超過20年 
16. /^^現時的機構工作了多久？ 
0少於 1年 O 1-2年 0 3-4年 0 5-6 T 
• 7-8 年 a 9-10 年 . • 11-12 年 CJ 13-14 年 
0 15-16年 Ol7-18^ 019-20年 0超過 2 0年 
X 
^ , 
. ‘ \ 
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1 9 .您的職位是 z 
•記者（Reporter) 
•高級記者（Senior /Principal/ChiefReporter) 
•採訪組長 (Team/Beat Leader) 
•採訪主任 p^lews/City/Assignment Editor or Deputy) 
•副編輯 ( C o p y Editor/Sub-editor) 
•編輯 (Sec t i on Head/ Editor) 
•執行編輯(Executive/Managing Editor) 
•總編輯（ChiefEditor) 
0其他（請說明： ~ ) 
20.您的教育程度是: 
•小學或以下 o中學 o預科 
•大專畢業 o大學畢業 、 
(如答大專或大學畢業，請續答第 2 1題，其他請跳答第 2 2題。） 
21.您弃大學或大專的主修科目是= 
22.您的年齡是: 
• 20 歲以下 0 21-25 O26-30 0 31-35 
• 36-40 0 41-45 • 46-50 0 51-55 
• 56-60 • 60歲以上 
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